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A STUDY ON ARTIFICIAL INTELLIGENCE WITH SPECIAL 
REFERENCE TO EMERGING TREND IN MANAGEMENT 


Ms.Sreena! V A and Mr.Ajilan V K? 


#1 Asst.Professor, Department of Commerce, Nilgiri College of Arts and Science, Thaloor. 
#2 PG Students in Commerce, Nilgiri College of Arts and Science, Thaloor. 


ABSTRACT: Compared to traditional modeling methodologies, artificial intelligence (AI) is 
proven to be an effective replacement strategy. AI is the name for the area of computer 
science that creates tools and software that mimic human intellect. AI has advantages over 
conventional approaches for dealing with issues involving uncertainty and is a useful tool for 
resolving such challenging issues. Additionally, Al-based solutions are effective substitutes 
for testing when determining engineering design parameters, resulting in significant savings 
in terms of the time and effort required by humans for trials. Additionally, AI can speed up 
decision-making, reduce error rates, and improve computing efficiency. Machine learning 
(ML), pattern recognition (PR), and deep learning (DL) are three of the various AI 
techniques that have lately gained significant. It is incredible that after writing on emerging 
trends for more than a year, I have not mentioned China's efforts in artificial intelligence 
(Al). I'd want to use this occasion, now that I work at Baidu, to offer some of my personal 
thoughts about China's development over the past 25 years. The best colleges in China have 
always been excellent, but they are now even better than they were 25 years ago, and they 
are headed in the direction of becoming the biggest and best universities in the entire world. 
China is making significant investments in what we do, both in the public and private sectors. 
Kai-Fu Lee has high hopes for his investments in China and AI. A fearless government exists. 


Key words: Modeling, Pattern recognition, Deep learning and Machine Learning. 


1. INTRODUCTION: 


Businesses use strategic foresight in technology and innovation management to identify 
discontinuous developments early, evaluate the likely effects, and plan a course of action for 
the future that will improve corporate performance. A growing amount of data must be 
gathered, examined, and evaluated for this reason. However, a sizable portion of these 
functions are still carried out manually, necessitating substantial expenditures of various 
resources. This article proposes a data mining strategy based on artificial intelligence that 
aids businesses in identifying new subjects and trends at a greater level of automation than 
before to support these activities more effectively. Its modular design combines components 
for query creation, data collecting, data preprocessing, subject modeling, topic analysis, and 
visualization to need as little manual work as possible. The core of evidence-based medicine 
is using historical data to inform current treatment decisions. By characterizing data patterns 
as mathematical equations, statistical methods have traditionally handled this issue. For 
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instance, linear regression offers a "line of best fit." AI offers methods for’? machine learning’ 
(ML) that reveal complicated correlations that are difficult to sum up in an equation. In a 
manner analogous to the human brain, neural networks, for instance, encode data using a 
massive number of interconnected neurons. As a result, ML systems can approach difficult 
problem solving in the same way that a doctor could by carefully analyzing the available data 
and drawing valid judgments. These systems, as opposed to a single physician, may observe, 
and process a virtually infinite number of inputs concurrently. An AJI-driven Smartphone, for 
instance 


2. LITERATURE SURVEY: 
A. ARTIFICIAL INTELLIGENCE IN MARKETING: 


Artificial intelligence (AI) has recently been a popular topic in a variety of industries, 
including research, business, and medicine, the automobile industry, and education. AI is 
now used in marketing. The paper's goal is to investigate how extensively AI is used in 
marketing and what effects this has on marketing professionals. The two study questions 
posed by the authors are: What applications of AI are used in marketing, and what 
consequences does AI have for marketing managers? The authors studied secondary data 
using AI examples for marketing in order to respond to those questions. Although the 
applications are at the operational level, analysis of the obtained samples reveals that AI is 
commonly used in the marketing industry. While many technologies can do repetitive tasks, 
they lack independent thought. They are incapable of thinking outside the box. Machine 
learning, on the other hand, is a branch of AI that tries to offer computers the capacity to 
learn a task without the use of pre-existing code. Here, examples and problems are provided 
to the machines so they may learn how to perform specific tasks. Machines learn and modify 
their approach as they work through these issues and examples in order to carry out the tasks 
on their own. For instance, a machine that recognizes images might be given millions of 
images to examine. 


B. ARTIFICIAL INTELLIGENCE IN E- COMMERCE: 


The current study provides information on the function of artificial intelligence in e- 
commerce. With its explosive growth over the past few years, the e-commerce age might be 
regarded. The development of several platforms in tandem with technological advancements 
might be helpful for keeping up with trends and identifying market demands. Therefore, the 
focus of this study is on how artificial intelligence is used in e-commerce. Product upwelling 
and cross-selling on the Amazon E-commerce platform is one of this retailer's biggest success 
stories, accounting for an amazing 35% of its overall revenues. Which technology is 
powering this conversion method? Artificial intelligence, or AI, plays a key role in Amazon's 
product recommendation technology. Online merchants use artificial intelligence in the 
Ecommerce sector in addition to product recommendations. Accounting for an 
impressive 35% of its overall revenues, product upwelling and cross-selling on the Amazon E- 
commerce platform is among this retailer’s major success stories. Which technology is driving 
this mode of conversion? Amazon’s product recommendation technology that is primarily 
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enabled by artificial intelligence or ALThe application of artificial intelligence in online 
purchasing is revolutionizing the e-commerce sector by forecasting consumer behavior based 
on the goods and times that they purchase. For instance, if a certain brand of rice is commonly 
purchased by online customers each week, the store could give these customers a customized 
offer for this product or even make a recommendation for a complementary item that 
complements rice dishes. Artificial intelligence (AI) solutions for e-commerce or Al-enabled 
digital assistants, like the Google Duplex tool, are gaining the ability to make grocery lists 
using a customer's natural speech and even place online orders on their behalf. 


C. ARTIFICIAL INTELLIGENCE IN EDUCATION: 


The use of artificial intelligence in education has gained popularity because it alters how 
rapidly we learn. What does this entail for kids, then? Has the use of AI in children's learning 
changed anything for them? For every youngster, artificial intelligence in education has the 
power to change the game. You must understand how artificial intelligence (AI) can help your 
child because many schools already use it across the nation. With its remarkable ability to alter 
the way people think, behave, and interact, Al-enhanced digital technology has played a 
crucial part in our daily lives. Since its inception, AI has grown and prospered, especially with 
the appearance of Artificial Neural Networks (ANN) and Deep Learning (DL) (Chan & Zary, 
2019). In fact, although the idea of AI and intelligent machines can be traced back to the 14th 
century (Tatar, Roschelle, Vahey, & Penuel, 2003), the concept of AIEd is relatively new, 
having only been around for about 25 years. AI has been introduced into the field of education 
through various channels and in various forms (Heffernan & Heffernan, 2014; Koedinger & 
Corbett, 2006). Continuously emerging outcomes and research have had a significant impact 
on how we teach and learn. 


3. FUTURE WORK: - 
A. FACIAL IDENTIFICATION 


Artificial intelligence (AI) use has steadily increased to permeate daily life. Every day, facial 
recognition software makes advantage of it. For many businesses, a biometric authentication 
serves as the initial line of protection. Through a database created using machine learning, this 
method of authentication enables even the most official institutions, like the US Internal 
Revenue Service, to confirm a person's identification. The United States IRS will start 
requiring those who do not have a live interview with an agent to perform a biometric 
identification verification using ID.me's facial recognition technology in 2022. 


B. AI AND SCHOOL 


Through the company Riiid, artificial intelligence software is employed in Japan and South 
Korea to teach English. A live chat with artificial intelligence is how students at Ritid, a 
Korean education firm collaborating with Japan, may practice and improve their English 
communication abilities. It is not just Riid that does this. Duolingo, a well-known American 
firm, offers automatic language instruction in 41 different languages. European students can 
learn critical communication skills required in social, economic, and diplomatic settings 
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thanks to Babbel, a German language learning application that also employs artificial 
intelligence in its teaching methods. The repetitive duties that teachers must perform, like 
grading, taking attendance, and so on, will also be automated by artificial intelligence. 


C. AI AND HEALTHCARE 


Contrary to the human brain, which possesses generalist intelligence, artificial intelligence 
(AD has specialized intelligence that can support doctors around the world. The medical 
industry contains a vast and varied amount of data that AI can use to produce a prognostic 
prognosis. Artificial intelligence has been created by researchers at a hospital in Oxford that 
can identify cancer and heart problems from heart scans. This artificial intelligence is capable 
of detecting minute characteristics in scans that doctors could overlook. Artificial intelligence 
in medicine will thereby advance the field by enabling clinicians to precisely diagnose their 
patients utilizing the available resources. Through a machine learning programme called, the 
artificial intelligence algorithms will also be employed to further enhance diagnoses over time. 


D. AI FOR BUSINESS 


Artificial intelligence's core ability to analyze data makes it applicable to every aspect of life, 
from search results to how people make purchases. Over 90% of leading companies, according 
to New Vantage Partners, are continuously investing in artificial intelligence. One of the top 
technology corporations in the world, IBM, reports that 45% of respondents from businesses 
with more than 1,000 employees have implemented AI. According to recent estimates, the 
corporate market for artificial intelligence in 2020 was estimated to be worth $51.08 billion. 
By 2028, it is expected that the business market for artificial intelligence would be worth more 
than $640,3 billion. Al-deploying companies must take the lead in developing and 
implementing reliable AI in accordance with safety regulations in order to prevent harm. 


E. FOREIGN POLICY AND AI 


Artificial intelligence is used by numerous countries all over the world to help them make 
judgments on their foreign policies. The Ministry of Overseas Affairs' Department of 
External Security Affairs in China employs AI to assess practically all its foreign investment 
projects for risk reduction. In order to reduce political, economic, and environmental risks, 
the Chinese government intends to use artificial intelligence in the "Belt and Road Initiative," 
a $900 billion global infrastructure building plan. In order to support the UN in its political 
and diplomatic engagements, more than 46 United Nations organizations use more than 200 
artificial intelligence applications in fields like smart agriculture and health care that deal 
with problems like combatting COVID-19. 


CONCLUSION: 


A new initiative to create computational models of intelligence is centered on AI. The 
fundamental premise is that any form of intelligence, whether human or nonhuman, may be 
expressed in terms of symbol structures and symbolic operations that can be coded in a 
digital computer. The question of whether such a properly programmed computer would 
actually be a mind or would merely simulate one is one that has been hotly contested, but AI 


Volume -1 @ January ‘2023 to March’2023 —Pages from 1 to 5 


@NCAS-EDITED BOOK IN CHAPTER “TRENDS IN COMMERCE AND MANAGERIAL SECTOR “ 
ISBN: 978-81-956718-1-6 


researchers do not need to wait for the resolution of that argument or for the fictitious 
computer that could simulate every aspect of human intelligence. Aspects of intelligent 
behavior, such problem-solving, drawing conclusions, learning, and language 
comprehension, have already been coded as computer programmers, and in a relatively small 
number of domains, like diagnosing diseases in soybean plants, AI algorithms can outperform 
humans. 
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THE CONCEPT OF BRAND LOYALTY OF UJALAPRODUCTS 


MS. Jincy V.S ' and Ms. Anusree M.S ? 


#1 Assistant Professor, Department of Management, Nilgiri College of Arts and Science, Thaloor. 
* PG student in Commerce , Nilgiri College of Arts and Science, Thaloor. 


ABSTRACT: Customers who are loyal to a brand will continue purchasing and will often try 
new products. These customers will likely spread positive word of mouth, persuading other to try 
the brand’s products. Brand loyalty occurs when a customer chooses to respectably purchase a 
produced by the same company instead of a subtitle products produced by a competitor. This 
paper mainly highlights about the "CONCEPT OF BRAND LOYALTY OF UJALA PRODUCTS". 
Today, the primary capital of many business is their brands. For decades the value of a company 
was measured in terms of its real estate, then tangible assets plants and equipment. However, it 
has been recognized that a company’s real value lies outside the business itself. In the minds of 
potential buyers. The distinction between brand and product is fundamental product are what the 
company makes what the customer buys in a brand. The same is true of services in paying very 
high prices for companies with brands, buyers are actually purchasing a position in the minds of 
potential customers, be if in the stalls or in the royal circle. Awareness image trust and 
reputation all painstakingly acquired over the years, are the best guarantees of future earnings. 
These justify the high prices paid. The values of a brand lie in its capacity to such cash flow. This 
Journal Paper gives a complete overview on the concept of Brand Loyalty, it’s Purpose, Benefits, 
Factors affecting and Methods to create Brand Loyalty. 

Keywords : Customer, brand, choice, competitor, real estates, and cash flow. 


1. INTRODUCTION 


The Brand loyalty in marketing, consist of a consumer devotion, bond, and commitment to 
repurchase and continue to use brands product or service over time, regardless of changes with 
competitors pricing or changes in the external environment. Brand loyalty reflects a customer’s 
commitment to remain in a relationship for a long period of time with a brand. A critical factor 
of building brand loyalty is developing a connection or relationship between the consumer and 
the brand. When an e motional relationship is created between the consumer and the brand this 
leads to a strong bond and a competitive advantage for that particular brand. Loyalty consists of 
both attitudinal and behavioral components. Attitudinal loyalty relates to the customer 
willingness to purchase product or service from the brand at any reasonable cost. Behavioral 
loyalty is the re-purchasing. Both behavioral and attitudinal components are important. The 
attitudinal loyalty that drives most loyalty behavior and ensures loyalty over time not just with 
one purchase. “Brand loyalty is desired by firms because retention of existing customers is less 
costly than obtaining new ones. Firms profit from having loyal customers”. 


Volume -1 @ January ‘2023 to March’2023 —Pages from 6 to 11 


@NCAS-EDITED BOOK IN CHAPTER “TRENDS IN COMMERCE AND MANAGERIAL SECTOR “ 
ISBN: 978-81-956718-1-6 


Brand loyalty 

Brand loyalty is defined as positive feelings towards a brand and dedication to purchase the same 
product or service repeatedly now and in the future from the same brand, regardless of a 
competitor's actions or changes in the environment. It can also be demonstrated with other 
behaviors such as positive word-of-moth advocacy. Corporate Brand loyalty is where an 
individual buys product from the same manufacturer repeatedly and without wavering rather than 
from other suppliers. Loyalty implies dedication and should not be confused with habit with its 
less than emotional engagement and commitment. Businesses whose financial and ethical values, 
for example ESG responsibilities, rest in large part on their brand loyalty are said to use the 
loyalty business model. 


2. Purpose 

Brand loyalty is a good measure for managers to use when trying to predict brand performance 
outcomes. It also highlights the importance of marketing communication when trying to promote 
a certain product that's not doing as well as other succeeding products. 


WAYS TO CREATE BRAND LOYALTY 

Loyalty is built based upon relationships and a sense of belonging. Relationships are built from 
trust which are stemmed from conversation, exceptional customer service, website or store that 
has the product / service desired easily accessible with a trustworthy check out. 


A. BE BETTER THAN ANYONE: 

This is not to say to only have one product but more to focus on what you really do better than 
anyone else. Being better than is anyone else does not allow for consumers to consider 
alternatives as they know that they cannot receive what the get with you elsewhere. 


B. BELONGING: 
Create a sense of belonging whether it be via a “community” that is exclusive to your brand to 
give people a reason to want to wear that badge. 


C. CREDIBILITY: 

This is more than doing what you say you will or a product that does what you say it will. 
Remember we are talking about how to build loyalty with the tools available. It may have a great 
product, message but the marketing materials are photo copied or a profile that is a template and 
not reflective of brand identity. 


D. ACCESSIBILITY: 

These ties into belonging as if the “right” person is accessible, people want to be a part of that to 
say that they “know” this person or the CEO of the company reached out to customers. 

Brand Loyalty Factors 
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Brand loyalty is the positive probability that a satisfied customer would buy the same products or 
services repeatedly. Certain factors which influence brand loyalty amongst customers is as 
follows. 

1. Product Quality: High quality products ensure high customer satisfaction which helps induce 
brand loyalty amongst customers. 

2. Brand Image: A customer-friendly brand image which offers a consistent brand equity is a 
positive driver for making customers loyal towards a brand. 

3. Percieved Value: The value offered by the brand versus the price paid is of importance. If the 
customer feels it has value, it creates brand loyalty in the consumer’s mind. Value can be 
increased by a loyalty discount or a loyalty program by companies. 

4. Switching Cost: If a cheaper option is available with a similar product quality, customers can 
switch their brand, and hence it is an important factor. 

5. Availability & Service: Good products must be available when a customer requires it for 
creating customer loyalty Also; good after sales service also adds value to a positive mind-set. 

6. Customer Psychology: Sometime brand loyalty is totally depended on customer psychology, 
where good products can have no loyalists and poor products can have a following. 

Hence, all these above-mentioned factors help in driving brand loyalty amongst the customers. 


j 
ss Brand Loyalty = 


= Factors = 


Advantages of Brand Loyalty 

There are several benefits of brand loyalty, which works in the favour of both the companies and 
customers. Some of them are: 

1. Brand loyalty gives an edge over competitors by a higher brand recall. 

2. Creates positive brand value and word of mouth helps in positive marketing. 

3. Customers are willing to pay a premium also for their brand. 

4. Saves costs on customer retention and helps get new customers on board. 


5. More products under the same brand get popular with loyal customers. 
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Thus, brand loyalty is an important and integral part of brand management& marketing for any 
business. 


Disadvantages of Brand Loyalty 

Despite being a positive factor for a business, there are certain drawbacks of brand loyalty. 

1. Sometimes companies become overconfident and start developing flaws in products or 
services, which impacts them later. 

2. Too much brand loyalty amongst customers makes them blind towards better products at a 
cheaper price which are present in the market. 

3. Companies with strong brand loyalty amongst customers often escape legal action for 
scandals. 

Hence, this concludes the definition of Brand Loyalty along with its overview. 


UJALA Profile 

UJALA stands for synonymous with the genesis of jyothy laboratories limited and has created 
history in more ways than one. UJALA- the flagship brand jyothy laboratories limited marked 
the beginning of our endeavour to offer innovative and value of money product to the Indian 
consumer. 

The product category for a liquid fabric whitener was literally non- existent prior to the advent of 
UJALA. While the “have you changed over to UJALA” punch phrase capture the imagination of 
people throughout the country, UJALA ushered in a revolution, with consumers shifting from 
blue to Ujala. Positioned on the platform of whiteness and brightness, UJALA is a market leader 
in its category-the growing market share is a testimony to the brand’s popularity. UJALA 
supreme- used as a post —wash application for brightness white clothes an instant whitening 
system that assures uniform and consistent results. 


Brand loyalty of UJALA products 

Brand Ujala from Jyothy Labs is a byword in the fabric whitening scene today, and the Indian 
consumer has to thank its creator Moothedath Panjan Ramachandran of Thrissur, Kerala, whose 
insistence on wearing immaculate white clothes day in and day out is said to have inspired its 
formulation. Its products are available at more than 2.5 million retail outlets pan India, supported 
by a robust distribution network of above 5,000 stockists. Its rural reach remains strong. The 
company also exports its products to about 14 countries around the world such as Sri Lanka, 
Mauritius, Malaysia, Hong Kong, Saudi Arabia, UAE, and Bangladesh. The direct sales strategy 
succeeded and as word of mouth spread, sales picked up. By 1986, the founder had received 
enough encouragement from consumers to make an appeal through print and radio ads for 
customer feedback on Ujala, with the best critical feedback receiving a prize. 
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New Phase of UJALA 

The Jyothy Laboratories Ltd (JLL), has re-launched its 30 year old popular fabric whitener 
UJALA in a new attractive blue color bottle for the first time since its inception and added a 
tagline “ Safedi ke aage Ujala”. The company has differentiated itself by emphasizing on 
“radiance” as opposed to normal “whiteness” through this the company is trying to communicate 
its new brand message by highlighting how the brand stands for ‘radiance beyond whiteness ‘and 
aims to catch the imagination of the younger, achievement-oriented individuals. 

The new UJALA packaging represents Jyothy Labs’s commitment to understand and cater to the 
changing preferences of the consumers. 

Ujala Supreme has been rated amongst the top fabric care brands in the country. With the launch 
of its new pack, the brand takes another stride to remain the most preferred and liked by its users. 


Range of Products Distributed by UJALA by Jyothy Laboratories 
> UJALA Detergent 

>» UJALA Crisp & Shine 

> UJALA Fast Wash 

> UJALA Supreme 


Transformation of UJALA from Powder Blue to Liquid Blue 

During the first years of the product it was introduced in the form of powder blue where it results 
in inherent disqualification and the customers were not fully satisfied on its powder form as it 
messy and large amount is required hence it is less value of money, after rinsing and there were 
marks of blue that looks like sticky on the cloths and as it was a customer need to be satisfied by 
the company, on the behalf of this they introduced this powder blue in the form of liquid. 

Later UJALA carefully positioned itself as a 

1. Reasonably priced 

2. Conveniently packaged 

3. Superior whitening 


Advertising Strategy Acquired by UJALA 

Mr. Ramachandran who is the Chief Executive of Jyothy Lab was a Marketing Genius. He spent 
lot of money on smart advertising. During 1990’s the jingles of UJALA was all around in the 
radio. UJALA campaigns executed by Situations Advertising is known for its simplicity and 
effective use of jingles to promote the brand. The Jingle “Aya Naya Ujala Char Boondom Vala” 
effectively communicates the brand attributes. The interesting fact is that to know that the 
consumers use around 3-5 drops of UJALA, that acted as an evidence for customers trust or 
loyalty in the Brand of UJALA. 
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3. CONCLUSION 

This study show the mediating role of brand loyalty i.e. Brand loyalty captures the efficient 
aspects whereas brand image capture the representational feature of brand equity (Aaker, 1991). 
Consumers try to recommend dominant brands not only for their functional values but also their 
symbolic values and market image; this research proposes the mediating role of brand loyalty 
relationship between brand image and 

brand equity. In other words, study describe that how suggestive relations can be recognized 
between brands and consumers through representative exploitation. Brand image is an 
independent variable and brand equity is dependent variable and the mediating role play by rand 
loyalty. positive effect by the brand image toward brand equity with respect to mediating role of 
brand loyalty. 
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ABSTRACT: Effectively managing the sales function is a prerequisite for success in business 
markets. Thus, practitioners are increasingly interested in improving the performance of 
their sales function. However, there is evidence pinpointing that academic research in the 
area may be experiencing a decline in its status among other subject areas in the marketing 
discipline. Fortunately, advances in the field of selling and sales management as reflected in 
the organization of specialized conferences/meetings and the development of special journal 
issues hold the promise of enhancing the status of sales within marketing academia. 
Following this stream of activities, this IMM special section on “Selling & Sales 
Management” aims at stimulating the level of discourse regarding how research in our field 
can be advanced. The present article introduces the special section; next, it summarizes the 
articles comprising the special section; and, finally, it concludes with some thoughts on 
fruitful research opportunities in the sales area. 


Key words: Sales, Functions, marketing and Selling 


I. INTRODUCTION : 
Sales management refers to the administration of the personal selling component of a 
company’s marketing program. The term sales management consist of two words — sales and 
management. Both the terms are used commonly in our day-to-day business. Before defining 
sales management, we should understand sales and management separately .Sales mean 
selling a product or service in return for money or any other compensation . It includes the 
planning ,implementation, and control of sales programs, as well as recruiting, training, 
motivating, and evaluating members of the sales force. In a small business, these various 
functions may be performed by the owner or by a specialist called a sales manager. Basically 
it is an exchange of goods and services between two parties, the buyer and the seller. The 
seller gets the monetary reward in the form of profits by satisfying the needs to the buyer. 
OBJECTIVES OF SALES MANAGEMENT : 

e Sales volume and sales growth 

e Share of each product in the total volume 

e Market share 

e Profits 

e Selling expenses 

e Key accounts 

e New accounts 

e Expansion of channels 
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e Proportion of cash and credit sales 
e After sales services 
e Training of dealers and customer in some cases 
FUNCTIONS OF SALES MANAGEMENT : 
MANAGERIAL FUNCTIONS : 
1. PLANNING : 
This involves forecasting demand, sales territory planning, personal selling and 
promotional efforts. 
2. ORGANISING : 
This involves structure, resource allocation, responsibility assignment and 
delegation of authority etc.. 
3. DIRECTION : 
This involves leadership motivation, communication and promotional steps 
including personal selling. 
4. CONTROL: 
This involves delegation, quota fixing, performance evaluation, incentives and 
budgets. 
5. CO-ORDINATON : 
This involves liaison, integration of various elements, internally, P.R and good 
will by contact with customer/general public. 
Il. EMERGING TRENDS IN SALES MANAGEMENT : 
To be successful in a changing marketing environment it is important that sales 
managers understand emerging trends in the following areas: 
1 .GLOBAL PERSPECTIVE : 

Global competition is intensifying domestic companies who never thought 
about foreign competitors suddenly find them in their sales force to meet foreign competition 
in their country and improving their company’s personal selling efforts in other countries. 

2. REVOLUTION IN TECHNOLOGY : 

Digital revolution and the management of informational have greatly 
increased the capabilities of consumers and marketing organizations. Buyers today can get 
information on products, compare supplier’s price and place orders on the internet in a matter 
of seconds . 

3. CUSTOMER RELATIONSHIP MANAGEMENT : 

Combining relationship marketing with information technology has 
resulted in customer relationship management or customer relationship marketing. 
Interestingly the concept of relationship marketing came about earlier by bringing quality 
customer service, and marketing together. 


4. SALESFORCE DIVERSITY : 

The demographic characteristics of the sales force are changing and are 
becoming more varied. For example; More women are taking up careers in selling and sales 
management. The needs or expectations of the varied sales force will be different and 
consequently the motivational tools will not be the same . 
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5. TEAM SELLING APPROACH : 

The practice of team selling is widely followed by most companies in 
recent years. Team selling approach is used when a company wants to build a long term 
mutually beneficial relationship with major customer who have high sales and _ profit 
potential. 


Ill. CONCLUSION : 


Sales management is a vital part of any business organization. It not only makes the products 
or services available to the customers but also supports the organization to sustain 
competition in the long run. Marketing principle-to influence that market would want to buy 
your services/product , create a mafia offer- so good that it could not be refused. Marketing 
and sales are very different but have the same goal. 
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ABSTRACT: In this Paper attempts to portray the emerging trends in Human Resource 
Management as perceived by the Human Resource Professionals. As the world is considered as 
a global village HRM is now getting a vast update internationally. The recent trends starts from 
the change of the term includes Personal Management to the term Human Resource 
Management, it also includes the changes from letters to mail, record notes to computers, 
attendance registers to card swipe and bio metric system, manual data maintenance to hr 
software systems, cash salary to card through banks and account transfers, increment 
promotions and other based on experience to bents based on performances, help through 
juniors or clerks to self-help system etc. This paves ways to the emergence of new concepts in 
HR profession in various dimensions like Management, ISO, Benet’s, Recruitment, Social 
Media and HRIS. Hence there is a growing demand to update the current trends become the 
need of the hour for HR Professionals. Keeping this in mind, this paper attempts to portray the 
birds' view of the emerging trends in HR. 


Key words: Human, Resource, trends and management 


1. INTRODUCTION: 


HR professionals are facing many challenges in present business scenario like workforce 
diversity, technological advances and changes in political and legal environment change in 
information technology. All these challenges increase the pressure on HR professional to 
attract, retain and nurture talented employee.HR professional can't ignore these challenges 
rather they ought to be in-line to design and execute innovative mechanisms of developing 
skills and competencies of human resources to prepare them to accept the emerging. 


EMERGING TRENDS: 
HRIS: 


Virtual HR uses technology to provide HR programs via an employee self-service platform. 
Typically includes use of such items as voice response systems and virtual media. HR-XML 
is a new development in the application of Internet technologies specic to HR processes. HR- 
XML is an effort by a group of vendors and service providers to formulate a standard for data 
communication between companies, for adoption by the entire HR community. It can best be 
explained by comparing it to a related language, HTML. All the HRIS is learned and 
practised through a software application Learning Management Softwareand System for the 
administration, documentation, tracking, reporting and delivery training programs. 
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UPDATED PROFESSIONAL ROLES: 


Hr Generalist is the person with responsibility for performing end to end of HR activities and 
HR Specialist means person with in-depth knowledge and expertise in a limitedarea of like 
recruiting, planning, selection, payroll, back ofce etc. Finally, Hr Audit is a formal research 
effort that evaluates the current state of HR management in an organization. 


RECRUITMENT AND INTERVIEWING TRENDS: 


Recently the organizations are Accepting Errors where they accept low calibre peoplethrough 
Casual Employment practices form of hiring employees on an as-needed basis, either as a 
replacement for permanent full-time employees who are out on short- and long-term absences 
or to meet employer's additional stafng needs and providing Realistic Job Preview which 
allows job candidate to learn negative as well as positive information about the job and 
organization (accurate picture of the job) and managing the Human Capital Management an 
collective knowledge, skills and abilities of an organization's employees. HR Outsourcing is a 
contractual agreement between an employer and an external third-party provider whereby the 
employer transfers responsibility for certain HR, benet or training-related functions or 
services to the external provider and Job Board from a candidate’ is a place to look for a job. 
From an employer's perspective, it's an advertising and publicity vehicle. Recruitment Trends 
also includes Mobile Recruiting where candidates actively and passively through the use of 
mobile career pages and internet recruiting strategies through social platforms. It is a dynamic 
and growing industry with over 19% of job seekers using mobile devices to search for jobs. 
Observation Interview is process of passively observing an employee perform their job in 
order to gain insight into the demands and subtleties of the position or the way in which the 
individual carries out their job function and responds to stresses and demands. Finally, Exit 
Interview in which individuals are asked to identify reasons for leaving the organization. 


INFLUENCE OF SOCIAL MEDIA: 


Social Media plays a major role in the HR eld. Where in Social HR the online social media 
platforms are used to full the HR functions likewise in recruiting also most notably 
recruitment, but also including employee engagement and internal discussions etc. and Social 
recruiting falls into two different categories. The rest is internet sourcing using social media 
proles, blogs, and online communities to and and search for passive candidate data and 
information. The second is social distribution. This involves social networks as a means to 
distribute jobs either through HR vendors to share job openings through online social 
networks. Ex. LinkedIn, Face book, Twitter, Google+ etc. 


PAYMENT BENEFICIAL'S: 


Mean Wage is the average wage for a worker in a species position or occupation, which is 
determined by adding together the total wages for all incumbents in a specic position or 
occupation and then dividing it by the total number of incumbents and Median Wage is the 
margin between the highest paid 50 percent and the lowest paid 50 percent of workers in a 
specic position or occupation. Performance Related Pay is variable pay strategy that pays 
employees based on their individual performance and contributions, rather than the value of 
the job they are performing. Similarly, Competency Based Pay recognizes employees for the 
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depth, breadth and types of skills they obtain and apply in their work. Medical Savings. 
Account in which employers and individuals are allowed to contribute to a savings account 
on a pre-tax basis and carry over the unused funds at the end of the year. MSA allows 
carrying over the unused funds for use in a future year, instead of losing unused funds at the 
end of the year. Most MSAs allow unused balances and earnings to accumulate. MSAs are 
combined with a high-deductible or catastrophic health insurance plan. 


MANAGERIAL TRENDS: 


The Managerial Trends includes the different managements and some of them are explained 
here. Performance management includes the process of maintaining or improving employee 
job performance through the use of performance assessment and providing continuous 
feedback. Then Change management is a systematic approach and application of knowledge 
and resources to deal with change. Knowledge management is the process of creating, 
acquiring, sharing and managing knowledge to augment individual and organizational 
performance. Talent management is dened as the implementation of an integrated strategies 
or systems designed to increase workplace productivity with the requiredskills and aptitude to 
meet current and future business needs. Innovation management is a set of tools that allow 
managers and engineers to cooperate with a common understanding of processes and goals. 
It allows the organization to respond to external or internal opportunities, and use its 
creativity to introduce new ideas, processes or products. 

Competency Management System is based on identifying the business processes in a 
company and breaks them down into tasks. These tasks are what an individual need to do in 
their work through skill gap analysis, succession planning, competency analysis and prole. 
Finally, Objective Management species the performance goals that an individual and her or 
his manager agree to try to attain within an appropriate length of time. 


EMPLOYMENT BENEFITS: 


Recently the employees are provided with various benets like Flexi-Time working where the 
working hours of the workers are exible (not xed) to the convenience of the workers (i.e.) 
24/7 time. Individuals should provide Equal Employment Opportunity in all aspects, and a 
plan whereby employees’ gain stock ownership in the organization for which they work is 
known as Employee Stock Ownership. 401(k) Plan is agreement in which a percentage of an 
employee's pay is withheld and invested in a tax deferred account. Work Life Balance 
Benets including proper prioritizing between "work" (career and ambition) and "lifestyle" 
(health, pleasure, leisure, family and spiritual development/meditation). Thus the benets 
provided in this concept are the work life balance benets. Supplement UnemploymentBenets 
pay benets are taxable payments form a fund which can be combined with state 
unemployment insurance benets during periods of temporary layoff to provide a higher level 
of unemployment benets during the term of layoff. 


PLANNING TRENDS: 


Work-force Diversity: In the past HRM was considerably simpler because our work force 
was strikingly homogeneous. Today's work force comprises of people of different work 
force. One means of achieving that is through the organization's benets package leads to the 


family friendly organization. HRM must train people of different age groups to effectively 
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manage and to deal with each other and to respect the diversity of views that each offers. 
Employee Assistance Programme: Providing counselling and other help to employees having 
emotional, physical, or other personal problems. A work-based intervention program 
designed to identify and assist employees in resolving personal problems that may be 
adversely affecting the employee's performance. 


KPI: Key Performance Indicators are quantiable, specic measures of an organizations 
performance in a certain area(s) of its business. Once uncovered and properly analysed, KPI's 
can be used to understand and improve organizational performance and overall success. 


KSA: Knowledge, Skills & Ability. The attributes required to perform a job; generally 
demonstratedthrough qualifying experience, education or training. 


ERP: A process by which a company manages and integrates the important parts of its 
business. An ERP management information system integrates areas such as planning, 
purchasing, inventory, sales, marketing, Nance, human resources, etc. 


COPING WITH THESE EMERGING TRENDS: 


e Cross cultural training of HR personnel so that they understand other cultural people. 

e Motivate Professional personnel more and more so that do not change organization 
more frequently nancial motivation is not always required you can motivate through 
non nancial motivation like encouragement, training of employee, job satisfaction. 

e HR should adopt the change at internet speed. 

e Shifting HR strategy with changing economy — strategy of HR should be agile, 
capable of exing and adaptive to changes in the economy. 

e Technical changes in the workplace often require the implementation of additional 
training for workers. As training and development is generally the realm of the HR 
department, this creates yet another challenge for human resource managers. HR must 
rst determine what training is necessary and then implement training measures to 
ensure all workers can keep up with technical changes. Human resource managers 
must also determine when it may train existing employees, and when it must search 
for new workers to ll technical positions within the organization. 

e Training of HRIS — Human resource information system should be given to the HR 
managers or HR professional so that they can overcome Information Technology 
challenges. 

e Proper performance evaluation system and proper career development plans should be 
used in the organization to reduce professional mobility. 


CONCLUSION: 


To conclude that it can be said that HR practice is becoming more and more 
challenging day by day, they have to face lot of problems like retention, attraction of 
employee, dealing with different cultural people, managing work force diversity, 
technological and informational changes to overcome with these challenges training is 
necessary of HR people. To reduce mobility of professional personnel HR people, have to 
motivate them from monetary and non- monetary techniques. Proper performance 
evaluation system and proper career development plans should be used in the 


Volume -1 @ January ‘2023 to March’2023 —Pages from 15 to 19 


@NCAS-EDITED BOOK IN CHAPTER “TRENDS IN COMMERCE AND MANAGERIAL SECTOR “ 
ISBN: 978-81-956718-1-6 


organisation to retain the professionals. Due to all these challenges it is very difficult for 
HR professionals to retain, attract and nurture talented employee. But it can be possible 
through motivational techniques, HR professionals cannot motivate employee from only 
nancial techniques but they can motivate from non nancial techniques 
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ABSTRACT: E-learning plays a key role in an individual’s mental growth and a nation’s future 
in today’s competitive world. Traditional learning is teacher -centered, and teaching the same 
subject well every time is tough. Traditional teaching approaches can’t be used everywhere. By 
mitigating this flaw in traditional learning, E-learning becomes a potent weapon for intellectual 
progress and contributes to intellectual society. Traditional learning’s high prices, set hours, and 
limited classroom access may be avoided through e-learning. People are India’s major strength 
as the world’s first and biggest democracy. E-Learning benefits these countries and plays a 
crucial role in establishing intellectual think tanks that can be utilized by the entire world for 
constant growthand an aggressive reaction to other nations’ logical cultures. In this regard, a 
more focused approach has been considered on introducing new e-learning methodologies, 
priorities set for each methodology for easy e-learning, and upcoming technological trends in the 
field of e-learning such as Mobile learning, Micro learning , Beacon learning, Internet of 
Things(IoT), Cloud-based e-learning, Gamification, and others. 


Keywords: E-learning, Conventional Learning, Teacher and Neutralize 


1. INTRODUCTION 


Online Teaching or E-learning helps students get a world-class education when traditional higher 
learning isn’t practical owing to financial, personal, or other restrictions. In India, whichhas the 
world’s second-highest population density, e-learning must assume full shape. India’s 1.34 billion 
people are its strength. India uses these technologies well. India is home to several e- learning 
trends adopted by industrialized countries for a long time. India’s learning trends include: 


e Distance education 

e E-Learning 

e OER * Cloud-based E-Learning 
e Big Data in E-Learning 

e Automated Course Authoring 

¢ Ubiquitous Learning 

e MOOCs 
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1. E-learning 


E-learning is learning using an electronic medium, such as a computer, in a classroom, as part of 
business training, or as a distance learning course. E-learning is sometimes called “online 
learning” or “virtual learning” E-learning is a gift to society and the public since all learning is 
provided at the learner’s leisure utilizing electronic devices including computers, mobile phones, 
tablets, and smartphones. Computers connected to the internet have supplanted books and 
libraries as a source of knowledge. Overall, e-Learning provides world-class information 
resources for a student or novice’s learning environment. 


E-learning is the most popular way for learners to learn at their own pace. It’s crucial to consider 
a learner’s interests in today’s climate. E-learning provides the learner with more choices. It 
doesn’t limit the learner until adequate resources and content from someone who understands the 
learner’s goals are available. E-learning uses computers, TVs, mobile phones, tablets, and 
smartphones. 


In the 21“ century, everyone knows that people’s activities reveal altering learning patterns. 
Traditional learning was centered on the teacher-student relationship and the book-learner 
contact, whereas today’s learning is based on the World Wide Web (World Wide Web). These 
continually updated e-learning tools are an advantage to e-learning. Per hour, 2000 websites are 
formed, 30 to 40 hours of video are uploaded every minute, and 2 to 2.5 billion YouTube videos 
are watched daily. All of this makes e-learning incredibly versatile. 


2.SURVEY OF LITERATURE SECOND 


In recent years, e-learning has grown so large that everyone may feel its influence. E-learning is 
changing the learning paradigm. The most famous publications produce print articles on e- 
learning, which is fascinating. Valentina Arkorful and Nelly Abaido’s work on e-learning in 
higher education shows its worth. The author also tackles e-cons. Learning’s The author creates a 
high-quality e-learning paradigm. The author says collaborative online learning can be 
synchronous again. Jui-Feng Weng, Shian-Shyong Tseng, and Tsung-Ju Lee offer e-learning as a 
game using Boolean logics. This paper describes how to simulate Boolean logic. Even the most 
complicated computations may be broken down into simple stages, the author says. IEEE study 
by Maria-Blanca Ibanez, Angela DiSerio, and Carlos Delgado-Kloos demonstrates how 
gamification engages students in learning activities. The author utilised a gaming platform to 
teach C programming. This paper concludes that gamification engages students in learning 
activities and improves information acquisition. The author also feels gamification may teach 
students other programming skills. [5] This work by G. Pankaj Jain, Varadraj P. Gurupur, 
Jennifer L. Schroeder, and Eileen D. Faulkenberry explores AI in student learning. This work 
uses AI to evaluate student learning (AISLE). This technology aims to improve AI-based student 
assessment. The author employs AI as an e-learning tool to measure students’ conceptual 
understanding. The author concludes that this technique saves time when assessing a student’s 
comprehension of a topic and allows the instructor to compare student understanding. 
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3. METHODOLOGY 


Emerging Trends of E-Learning in India has been chosen for this study because it will represent 
the existence of Emerging Trends of E-Learning in India. Because it will describe the detail 
perspective role, this study is descriptive in character. The primary goal of this research is to 
determine the rising trend of E-Learning, with a secondary goal of describing the role and 
sources of E-Learning. Primary and secondary data are the two basic types of data. Secondary 
data is employed in this study, and existing literature is studied to learn about various forms of 
e-learning trends. 


4. E-LEARNING’S DIFFERENT TECHNOLOGICAL TRENDS 


Today’s e-learning technical trends are vast and expanding at a breakneck pace. Every day, new 
trends emerge in this competitive environment to provide learners with effective learning 
strategies; some of the most prominent technology e-learning trends are given below: 


Mobile Learning: 


With the use of Smartphones and cellular phones, an individual can now get instructional 
content in his or her pocket. These devices prove to be a fantastic source of elearning due to the 
availability of the internet or the resources themselves. Every person in the twenty-first century 
has a cellular phone with a large memory and faster internet availability, allowing them to study 
everything they want at any time and in any location. These devices are lightweight and easy to 
carry when walking, and they never get in the way of getting from one location to another. This 
type of learning can also be found in mobile learning apps. Mobile learning has played a 
significant role in the success of e-learning in many developing countries around the world, 
including India. Mobile phones are regarded as the ideal platform for elearning for the following 
reasons: ¢ Ability to reach out to a large number of people.. * Ability to carry it with you at all 
times. 


e They’re the simplest to use, and they’re inexpensive. 
e Learning in a short period of time. 


Micro-Learning: 


Micro learning is a type of learning that involves delivering knowledge in extremely small, 
focused spurts. The learner has complete control over what they learn and when they learn it. It’s 
a leaner training strategy that’s planned and delivered in rich media formats at the right moment. 
All of these features ensure that the learners will find it simple to use, finish, and apply. The 
following are the primary advantages of this type of learning: ¢ It is easily accessible. 

e Take up less time. 

e Aim for just-in-time delivery. 

e A student-centered approach. 
Micro learning also has a lot of advantages in the business world, such as being both affordable 
and agile. Development time is cut in half. 

e It’s simple to update. 
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e A broader range of applications 
e Full of high-impact. 


IoT (Internet of Things): 


The IP address for internet connectivity is held by a growing network of actual things or items 
near us, and communication occurs between these linked objects and other internet-enabled 
devices and systems. Other devices that use surrounding technology to communicate and interact 
with the external environment via the internet include desktops, laptops, and smartphones, 
among other things. As a result, the Internet of Things is an excellent instrument for learners’ 
instant learning, such as daily study exercises, daily news, or any other information study that the 
learner can plan to learn right away. In this type of technology, the learner will be treated as a 
whole system or object, with the system linked detecting the new updated and specific learner IP 
and providing him with all the updates he requires from the entire network of physical devices or 
objects to which he is connected. The following are some of the primary advantages of IoT in the 
context of e-learning: 

e Asan entity, the learner is a member of the learning system. 

e The system keeps track of the student at all times. 

e Learners are kept up to date on a regular basis. 


Cloud-based E-Learning: 


E-learning is causing waves in the fields of education and business. These e-learning systems are 
simple to use and can be accessible simply logging into a service provider’s website. Instead of 
installing all of the software, the instructional designer will use the courses or the learner’s 
computer. This will allow browsers to post course content, build new courses, and exchange a 
few words with learners and users immediately. Designers may now keep all of their data on the 
cloud, thanks to the learner management system. Approved users and others can have remote 
access to this information. 


E-Learning: Adaptive e-learning allows computers to employ an interactive teaching device. These 
techniques position the allotment of human and mediated resources based on the specific learning 
needs of each student. Because it is based on artificial intelligence, it is also known as intelligent 
tutoring and has gained popularity in recent decades. This adaptive learning system can be used 
on the internet for remote learning and group collaboration. The characteristics of adaptive 
learning are heavily incorporated into the characteristics of distance learning. Adaptive learning 
can be implemented in a variety of ways, including adaptive hypermedia, intelligent tutoring 
systems, computerized adaptive assessment, and computer-based pedagogical agents. 


The following are some of the advantages of these adaptive e-learning trends: 
e Tutor tracking through learner or by human assigned. * Saves a lot of time for learners. 


E-Learning: 


This type of learning assists the learner in grasping the subject by allowing them to watch 
videos. When a student wants to study more about a given issue, he will undoubtedly go to 
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youtube.com. E-learning provides a quick overview and aids in the recognition of objects 
through multimedia effects. Youtube.com is a rich source of video e-learning content, just as TV, 
CDs, and storage devices with educational videos paved the way for this type of elearning. These 
days, this type of learning is in full swing because it saves the learner a lot of time compared to 
reading line by line full stuff on any electronic device, computer, or other electronic device, and 
it also requires less attentiveness than reading. Another beneficial technology advancement in e- 
learning is beacon elearning. This beacon e- learning or beacon technology is a wireless gadget 
that uses low-energy Bluetooth connections tosend signals to other adjacent devices. This is used 
as a positioning system for indoors (IPS). 

These IPS beacons can wirelessly find persons and items within a certain range and then activate 
a nearby wireless device. Most importantly, it’s safe and secure, available only through 
associated apps, and simple to install and use. In the twenty-first century, 99 percent of college 
students own a smartphone, which they can utilise for successful e-learning. The following are 
some of the advantages of this technical trend: 


e Improved In-Class Experiences. 

e Easier Campus Navigation. 

e Better Accessibility. 

¢ More Powerful Communication. 
e Increased Intellectual Discovery. 
e Insightful Data. 


Artificial Intelligence: 


Artificial intelligence technology has shown to be highly useful in creating the e-learning world. 
Robots and artificial intelligence are not the same things. It’s similar to intelligent software in 
that it’s designed to execute intelligent actions based on the environment it’s in. Thiswill result 
in professors who will assist each student in becoming a better specialist in his or her particular 
specialty. SIRI and VIV are two of the most recent artificial intelligence results; these are 
software that can answer simply to difficult questions from learners. The use of artificial 
intelligence in e-learning allows students to make more informed decisions and access higher- 
quality resources, allowing them to excel and reach their goals faster. The following are some of 
the most significant advantages of AI in the context of e-learning: 


e Offers specialized tutoring to students. 
¢ Computer-assisted instruction. 
e A lot of useful information. 


6. E-LEARNING TECHNOLOGICAL TRENDS ANALYSIS 


Computers signaled a major change in electronic gadgets and the advent of soft copies in 
education. Some disciplines were taught via distance learning. Isaac Pitman taught the first 
correspondence course in the 1840s. Shorthand was popular among secretaries and other 
notetakers and writers to enhance writing speed. Students utilized the first self-testing machine in 
1924. In 1954, Harvard Professor BF Skinner invented the “teaching machine” to help program 
student instructions. 
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First computer-based training program established in 1960. Then there’s PLATO, an online 
training program (or CBT program). The PLATO was created for University of Illinois students 
but used at regional schools. Late 20"-century computer and internet growth led to e-learning 
technology and delivery methodologies. In the 1980s, the first MAC let individuals to use 
computers at home, allowing them to learn and improve at home. Next, virtual learning 
environments developed, giving people access to online knowledge and e-learning possibilities. 
Businesses increasingly teach employees online. New and seasoned workers can develop their 
knowledge and skills. People who work from home can earn online degrees and develop their 
competence in any field. E-learning is more popular than ever in the 21“ century, as more 
individuals discover its benefits. E-learning offers online degrees based on the learner’s abilities 
and comprehension. For e-learning, several devices are used, depending on their public 
accessibility and e-learning use. 


CONCLUSIONS 


The following are some of the primary conclusions drawn from this review article on emerginge- 
learning trends: E-learning is a gift to society since it can reach any area of the globe and 
provide optimum benefits to everybody, at any time. E-learning will save learners and users a lot 
of time and money in the future. Governments of specific countries should own e-learning 
portals and websites to provide people who want to study and equip themselves easy and free 
access to these learning resources. E-learning is also beneficial to academic professors, as it 
allows them to savetime and avoid the hectic environment of repetitious classes, allowing them 
to focus more on student equipment in their relevant topic. Learning at their own pace, phase 
completed with the aid of E-Learning, and the entire future of education will be based on it. 
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ABSTRACT: In this new millennium era developing nation like India, where social andeconomic 
developments go hand in hand, and education is essential. It often includes undergraduate, 
graduate, and doctorate programmes in addition to pre- and post-doctoral degrees. It also has a 
significant impact on the process of turning out educators. As a result, it is necessary for survival. 
As a result, we will analyze recent developments in education, problems encountered,and solutions 
in this post. Education is the process of imparting knowledge to others and learning from them. I 
gathered the secondary information for this article from an online resource. 

Keywords: Education, economic growth, social development, under graduate and _ post 
graduate, trends, challenges. 


1. INTRODUCTION 


Education plays a significant and remedial role in balancing the socio-economic fabric of the 
Country. Since citizens of India are its most valuable resource, our billion-strong nation needs the 
nurture and care in the form of basic education to achieve a better quality of life. This warrants an 
all-round development of our citizens, which can be achieved by building strong foundations in 
education. In pursuance of this mission, the Ministry of Education (MoE) was created on 
September 26, 1985, through the 174th amendment to the Government of India (Allocation of 
Business) Rules, 1961. Currently, the MoE works through two departments: 


Department of School Education & Literacy 
Department of Higher Education 


While the Department of School Education & Literacy is responsible for development of school 
education and literacy in the country, the Department of Higher Education takes care of what is 
one of the largest Higher Education systems of the world, just after the United States and China. 
The Dept of SE & L has its eyes set on the “universalisation of education” and making better 
citizens out of our young brigade. For this, various new schemes and initiatives are taken up 
regularly and recently, those schemes and initiatives have also started paying dividends in the form 
of growing enrolment in schools. The Dept of HE, on the other hand, is engaged in bringing world 
class opportunities of higher education and research to the country so that Indian students are not 
finding lacking when facing an international platform. For this, the Government has launched joint 
ventures and signed MoUs to help the Indian student benefit from the world opinion. A country 
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like India education plays an important role in development. But, the new innovations and trends 
in the field of education need to be accepted by the people. A critical evaluation of the system 
came to India by the appointment of university education commission 1948. Innovations in 
education are emerging in India in order to increase the economic growth and to protect the 
democratic values to achieve equality. Innovation is defined as the introduction of new techniques 
that are useful for the society. The educational institutions have taken many initiatives to 
transform the form of education. Nazism and Anas (2011)focused on various problems that exist 
in the present Indian education system. Sharma (2012) emphasis the fact that ICT can play a 
major role in the growth of the teaching profession and thereby shaping the economy. According 
to the 11" five year plan India ranks second in the world in enrolling students for higher 
education. The 5'"five year plan suggested that the Indian education system faced difficulties of 
expansion and excellence. The education system in India is one of the top ten which provides a 
contribution to manpower. But there are many issues faced by it like financing higher education, 
privatization, interference of political factors etc. hence, the growth has been taken place in the 
field of education. The largest emerging trend can also associated with the choices of the student 
doing their higher studies. Therefore the current study enumerates the challenges that act as a 
barriers in emerging trends in education and provides suggestions to improve. 


RECENT TREND IN EDUCATION 


The face of Indian education system is changed because of the new emerging trends like virtual 
learning, artificial intelligence, personalized learning, etc. Digital trends have changed education 
by giving importance to creativity and artificial intelligence has become the best place to invest 
money. Massive online education courses are in a rapid form and it’s still evolving. It makes a 
learning experience great and excellent way to get one wants from education.But the drawback is 
realized during the implementation. With the globalization of the world market, socio-culture 
barriers being erased and neo policies of privatization of higher education. The fast growing 
sector of economy are changing demand for efficient and qualified workers. Viewing the 
importance various technical courses are been introduced in general education. 

CURRENT STATUS OF EDUCATION IN INDIA 


E 
. ae Snocry of Education 
| Government of India 


| States and uTs | Rep: 


Number of Number of Number of 
Schools & Teachers Students & 
| 1509136 9696425 264449987 
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CENSUS PERSONS | DECADAL MALES FEMALES GENDER 
YEAR INCREASE GAP 
1951 18.33 27.16 8.86 18.30 
1961 28.3 0.07 40.40 15.35 25.05 
1971 34.45 6.15 45.96 21.97 23.99 
1981 43.57 9.12 56.83 29.76 26.62 
1991 32.21 8.64 64.13 39,29 24.84 
2001 64.83 12.62 75.26 53.67 2159 
2011 74.04 9.21 82.14 65.46 16.68 


Source: Census Of India 


Literacy Trend in India 


®@ Persons 


®@ Males 


Percentage 


© Females 


™ Gender gap 


1951 1961 1971 1981 1991 2001 2011 


Census Year 


Literacy rate in India as per Census 2011: 74%. 

Literacy rate: Male: 82.1%; Female: 65.5% 

Kerala tops the rankings, followed by Delhi, Maharashtra and Tamil Nadu. 

Bihar is the lowest among states, followed by Arunachal Pradesh, Rajasthan, Jharkhand 
etc., however, they are improving their position. 

Bihar has a literacy rate of 63.8%, and that of women is 53.3%. 

Literacy rates for both adults as well as youths have increased, still, the absolute number 
of illiterates in India is as much as India’s population was at the time of independence. 
The gender gap in terms of literacy began to narrow first in 1991 and the pace has 
accelerated, however still lags far behind the global female literacy rate of 7% (UNESCO 
2015). 

There are large state variations in the gender gap. 

However, during 2001 — 2011, the male literacy rate increased by 6 percentage points but 
female literacy increased by nearly 12 percentage points. Achievement in female literacy 
in Bihar is noteworthy: from 33% in 2001 to 53% in 2011. 
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| Be that as it may, India is still lagging behind the world literacy rate of 86.3% (UNESCO 
2015). A major group of states lies in the average rank i.e. just above the national level of 
64.8 percent. 


HIGHER SECONDARY EDUATION 

The importance of higher education is clearly expressed by our first prime minister Mr. 
Jawaharlal Nehru as, “a university stands for humanism, tolerance, reason and adventure of ideas 
and for a search for the truth. It stands for the onward much of the human race towards higher 
objectives and if universities discharge their duties adequately, then it is well with the nation and 
people”. This term is used in different context by different people in different countries at different 
point of time. 


The emerging issues of higher education involve privatization, quota system, financing, lack of 
moral values, etc. and hence improve it. There are many opportunities for capacity building in 
higher education and management at the state level. It helps the recognition of nation due to the 
development of digital teaching and new learning tools and will improve the quality and reputation 
of the country. 


EMERGING TRENDS IN EDUCATION 


The government has taken another step closer to achieve digitalization in the education sector. 
Technologies like gamification through augment and virtual reality is one of the emerging trends 
of 2021. Courses designed around these technologies as a base tap into the intrinsic motivation to 
learn and develop concrete skills outside the setting of a classroom. 

The goal is to assist and provide opportunities to each and every Indian to realize his or her 
potential. It also focuses on getting a new financing model for the higher education sector. The 
greatest resource in the classroom is teaching. Therefore, they are given with pre - services and in- 
service professor training, Soas to ensure that the students are receiving a quality education that is 
relevant for today’s world. 


EMERGING TRENDS IN E-LEARNING 


E-learning has helped people get a world class learning experience. It can also be widely called as 
online or virtual learning. All the learning is done by a learner using electronic devices like 
computers, mobile phones, tablets, smartphones, etc. One can access tremendous levels of 
information through the internet which replicates the physical library from which they can benefit 
at their own phase of learning. They can be used anytime and anywhere are possible to be available 
in rural areas, then these are the easiest and fastest tools to educate the people. Many students and 
working professionals have joined different E-learning platforms in the last few years to enhance 
their skills. it was accepted fast by the people in a big way. The E- learning does not seem to 
replace the conventional classrooms with blackboards but rather seems to coexist with the already 
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existing system. 


CONCLUSION 


In spite of the significant progress made in the past few years, India’s higher education sector is 
still in danger due to several challenges like a relatively low gross enrollment ratio. Hence, it 
should focus on the holistic development of the individual and development of multiple 
intelligence of the individual rather than developing mere linguistic and logical intelligence of an 
individual. Based on the Education Ministry the main objectives are Formulating the National 
Policy on Education and to ensure that it is implemented in letter and spirit. Planned development, 
including expanding access and improving quality of the educational institutions throughout 
the country, including in the regions where people do not have easy access to education. Paying 
special attention to disadvantaged groups like the poor, females and the minorities. Provide 
financial help in the form of scholarships, loan subsidy, etc to deserving students from deprived 
sections of the society. Encouraging international cooperation in the field of education, including 
working closely with the UNESCO and foreign governments as well as Universities, to enhance 
the educational opportunities in the country. 
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ABSTRAT: Change Management is an important factor for an enterprise to succeed and 
drive business outcomes. Over 75% of the firms are looking to add more change management 
initiatives. This clearly shows that firms are beginning to understand the importance of 
change and are looking to secure their future by investing in future. Most of the initiatives 
may fail. To overcome this, organizations must pick recent trends in change management and 
implement them if they wish to improve bottom line and well- being of employees. 
Organizational change management is an important and first step towards constructing a 
new frame. The purpose of this article is to have a view on the trends in change management. 


Key words: Recent trends, organizational change management, structured approach. 


1. INTRODUCTION 


Management is the attainment of organizational goals in an effective and efficient manner 
through planning, organizing, staffing, directing and controlling organizational resources. 
Organizational resources include men(human beings), money, machines and materials. 


MANAGEMENT 


In simple terms Management can be termed as “doing things right”. Management includes 
planning, organizing, directing or leading and controlling. 


Most common types of management are: 


e Strategic management. e InformationTechnology 
e Sales management. management. 
e Marketing management. R&D Management. 


Public management. 
Operations management. 
Supply chain management. 
Procurement management. 
Financial & 
management. 


Accounting 


Human Resource management. 


Engineering management. 
Program management. 
Project management. 
Risk management. 
Change management. 
Quality management. 
Innovative management. 
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CHANGE MANAGEMENT 


Change management applies a structured approach to organizational change. The main aim of 
change management is to help the business and teams make smooth transitions to target 
states. An individual's experience of change can be described as falling into one of four types: 
positive, negative, negative or neutral.Change management has been defined as “process of 
continually renewing an organization’s direction, structure and capabilities to serve the ever- 
changing needs of external and internal customers” (Moran and Brightman, 2001:111). 
According to Burnes (2004) change is an ever- present organizational life, both at an 
operational and strategic level. Therefore, there should be no doubt regarding the importance 
to any organization of its ability to identify where it needs to be in future, and how to manage 
the changes required getting there. 


TYPES OF CHANGE MANAGEMENT: 


> Incremental change. 

> Piecemeal change. 

> Transformational change. 
> Flux change. 


Business transformation is challenging to handle, but with a well-thought-out change 
management strategy in place, business leaders will be well-positioned to promote change in 
their company. A company’s ability to grow depends on its ability to welcome change. 
Change management, however, is one of the most difficult business concepts to understand. It 
is undervalued by businesses; changing employee attitudes and behaviours takes time. And, 
there are others who are unsure how to put a change management strategy into action. 


TRENDS IN CHANGE MANAGEMENT 
e Define objectives and vision 


Organizations must focus on setting short- and long-term goals that can drive change in the 
proper direction. Goals are set to improve the business processes, infrastructure, goods, 
facilities and services of a company. As a result, it's critical to set goals for each department 
and match them with the company's vision.During the implementation phase of any change 
initiative, there will be various barriers. Organizations must focus on setting short-and long- 
term goals that can drive change in the proper direction to overcome these hurdles and 
prevent failure. There’s no denying that goals are set to improve the business processes, 
infrastructure, goods, facilities and services of a company.Each department has its own 
advantages and objectives and must be aligned with the company's vision for the future. 


e Begin with upper management 


Organizational transformation can only succeed if all stakeholders are on the same page, 
which can only be achieved through good communication. Upper management is directly 
responsible for change management activities. Following the change efforts, lower 
management make decisions about the company's technology., processes, finances and 
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direction. As a result organizational transformation can only succeed if all stakeholders are on 
the same page, which can only be achieved through good communication. 


e Analyse feedback 


It is vital to have a clear vision and participation of all stakeholders. Although, sometimes the 
organization makes critical decisions without involving the front-line employees who drive 
change initiatives. Employee feedback must be collected on a regular basis, and organizations 
must have a system in place to collect it. They can also use tools to figure out how employees 
engage with existing business processes, software and training materials. Following this, the 
companies can combine employee feedback with insights to make informed decisions that 
will not only please employees but also achieve the intended results. 


e Prepare for risk mitigation 


A risk management strategy should be implemented since it will aid in the discovery of 
solutions to any roadblocks that the company may encounter during its changes cycle. It is 
critical to have the right tools in place to anticipate barriers and detect negative trends. Low 
employee engagement, employee resistance, budget spill, application failure and poor digital 
adoption could all contribute to these risks. 


e Effective communication is critical 


Communication is a continuous process, not a one-time activity. It is an ongoing process that 
must be carried out on a regular basis by a company. Effective communication is 
combination of processes, people, and technology when it comes to change. Employees must 
also be informed of any new updates or modifications to the software if they are working on a 
personal computer or mobile device. Otherwise, the risks of error grow, which may not be 
helpful for businesses in the long run. 


CONCLUSION 


Most change in organisations is either developmental or transitional change, and, though 
important, without the shifts of mind and culture, the implementation of radically different 
structures, systems, processes or technology it rarely produces the anticipated return on 
investment. Many large IT implementations are styled as transitional, but they fail because to 
get the true value requires a mindset and culture change, it requires people to share 
information across boundaries, or alters the power bases between group: and this just does 
not occur.Emerging trends in management need to be developed periodically. The adoption 
of new trends in management leads to the birth of new businesses for a stable organization. 
The new trend gives information related to market strategies, it gives information about 
market strategies and creates opportunities for business growth. 
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Abstract: Retail Banking is also known as consumer banking or personal banking is the 
provision of services by a bank to the general public. It is a venture variation received by all 
banks due to actuality there are several solace factors for banks, specifically. Obtaining of a 
huge purchaser bottom, to choose item benefits, higher rate and productivity, scope for 
strategically pitching and as much as offer of economic items and broadening financial 
product to increment per customer deals and clearly better risk thought. 


Key words: Banking, public, purchase and sector. 


1. Introduction 

The particular retail banking area gives monetary administrations to man or lady buyers from 
the dominant part to deal with the financial strategy. Clients ‘retail financial wishes are 
fulfilled via neighbourhood financial institution offices where financialdelegates give 
customer care to administrations beginning from accounts starting and activities available 
obligation, credit or charge actively playing a card game, agreeable store curve, steady stores, 
and so on. 


Retail Banking Services 

The main attribute of the Store monetary foundation is to give book funds and current 
obligations to customers as a silent method to store and keep value go and acquire pastime. 
Customers can utilize cost playing a game of cards which may be not difficult to pull away 
and pay. Clients can likewise utilize different assortments of credits from banking institutions 
for purposes heading from financing their organizations to, buying a vehicle or a house. As a 
Store banking style in 2021, the financialfoundation is experiencing interruption due to the 
COVID-19 pandemic. 


Top Retail Banking Trends in India 

Digital Transformation 

Banking no longer means standing in long queues and engaging in a lot of paperwork, thanks 
to the digital transformation in retail banking.Examples of digital transformation in retail 
banking include the rise of neo banks, artificial intelligence for AML and KYC compliance, 
Artificial intelligence for personalized recommendations, cloud computing, and open 
banking. According to a Deloitte report, the future of digital banking will put clients at the 
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heart of every digital strategy, and institutions will need to start implementing these strategies 
now to be ready to smoothly integrate by 2030. 


AI-Enabled Personalization 

AI allows retail banks to engage existing customers by creating an “audience of one” 
marketing campaign to deliver exceptionally personalized, relevant information exactly when 
it’s needed. Personalized calls to action, tailored push notifications, dynamic price 
optimization and churn prediction can all help maintain customer loyalty.Thearriving year 
will viewer the monetary foundation's distinct fascination with regard to AI and Device 
Learning innovation in order to drive prescient customization as an essential some 
streamlined financial publicizing and advertising. Progressed examination plus realities will 
get ready the retail financial industry to focus on items and developments to the genuine 
customers and will certainly help pressure much better deals, numbers simply as numbers. 


Cybersecurity and Data Privacy 

Whilst the retail financial zone is swept up with putting sources into computerized 
equipment, it is in long last cultivating a completely conscious anyway considerable work, 
that is in order to make certain the particular wellbeing of clients 'security and dimensions. 
While security breaks or cracks and pretend exchanges possess caused a ripple effect, 
customers are usually really transforming in to less influenced person with these slip-ups. 
Consequently, information plus measurements security techniques for web and flexible 
financial bundles, and other advanced value channels are a zenith need for retail banks in 
India. This has prompted various subsidizing in security answers and fintech organizations by 
utilizing the retail banking endeavour. 


Cloud Computing 

Cloud computing in banking gives the institutions access to CRM and ERP software 
applications which are engineered to better their client relations and employee experience. 
Since these apps are a part of the SaaS model, the banks have complete control over them in 
terms of what data goes into them and scope of personalization. Withstresses for security and 
accessibility, distributed computing was as a matter of first importance deserted via banks in 
contrast with in - home IT foundation. In any case, the banking requesting circumstances of 
the fresh out of the plastic new age are urging banks to awareness on Cloud figuring. This can 
help banks enhance methods, upgrade operational execution to make adaptable models that 
reduce time to commercial center, give ahigh level client experience, and the sky is the limit 
from there. The monetary organization also makes a forte of cloud worker security by 
utilizing the utilization of the clean development to forestall developers and help you save 
dimensions spills. 


Green and Sustainable Banking 

The term "Green Banking" is being heard more _ often today. According 
to Indian Banks Association (IBA, 2014) Green Bank is like a normal bank, which considers 
all the social and environmental / ecological factors with an aim to protect the environment 
and conserve natural resources. It is also known as ethical bank or sustainable bank.Expanded 
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buyer attention for manageability will be making the store banking industry complete Green. 
Ecological energies further upset the particular allaround minor pay edges. Appropriately, 
different considerable store banks are getting drives to adjust to climate dangers through 
economical danger control designs plus making naturally beautiful activities. Joining 
environmental risks into CREDIT assessment convey is really a considerable retail financial 
pattern. Diminishing the carbon impression, the use of inexhaustible pressure resources, 
offering mortgage costs and flexible expense choices with regard to 0 emanation motors 
really are a couple associated with instances of eco-friendly administration. 


Banking-as-a- Service (BaaS) 

Banking-as-a-Service (BaaS) is one of the fastest-growing FinTech sectors and is changing 
the way banks operate. BaaS providers act as intermediaries between banks and FinTech. By 
offering financial services to users, BaaS providers help empower end-users to take control of 
their finances by offering them more flexible banking options.BaaS providers act as 
intermediaries between banks and FinTech. By offering financial services to users, BaaS 
providers help empower end-users to take control of their finances by offering them more 
flexible banking options. 


Workforce Transformation 

Banks have begun raising their labour force to keep up rhythm with the particular attributes 
and rising improvements of advanced banking. The monetary foundation currently considers 
brief time frame period and agreement workers to have a dispersion of gifts. Indeed, even the 
common gathering of labourerscould be redesigned and moved up to orientate to advanced 
modify and different designs like keeping cash with AI plus ML. 


Intelligent Process Automation (IPA) 

IPA refers to the application of artificial intelligence and related technologies such as 
cognitive automation, computer vision, machine learning and robotic process automation. 
Capgemini says that the financial services industry could be expected to add around $512 in 
global revenues by implementing IPA. Commercial lending operations, trade finance, bill 
discounting and financing, letter of credit and guarantees, anti-money laundering, sanction 
screening, banking regulatory and compliance, cash management operations, import and 
export payments, automated payment operations, payment investigations, inward and 
outward payments- are some of the banking services that can be automated with the help of 
IPA. 


Experiential Banking 

Offering customers contextual and lifestyle banking experiences should be one of the most 
important pursuits of financial institutions in the Banking 4.0 era. Banks should aggressively 
leverage data to create experiential customer journeys. While banks do have truckloads of 
data, they can be used only if they are gathered as a part of the value chain. 
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Non-Financial Risk (NFR) Management 

Institutions cannot allocate these losses to the traditional financial risks, such as credit, market 
price or liquidity risks; instead, they fall into the risk category of non-financial risks (NFR). As 
mentioned above, NFR also comprise risks explicitly excluded from the supervisory definition 
of operational risks, such as strategic or reputational risk. Important and operational risks like 
wasteful methods and human error (HR, Data, Legislation, Infrastructure, and several others. 
) are usually the fundamental car owner of huge wrong doings. Henceforth, a reasonable 
procedure and serious oversight towards the methods embraced via banking institutions could 
be underneath the danger zone of the modern day retail banking area to decrease the 
particular intricacy ofNFR . 


Distributed Ledger Technology 

Distributed ledger technology (DLT) offers a unique way to transact securely on a shared 
database without using an intermediary. In practice a distributed ledger is simultaneously 
owned by nobody and everybody. All parties have access to the same shared data so a 
blockchain offers a secure, single version of the truth — a “holy grail” that bankers and 
technologists have pursued for decades.DLT -- basically based businesses are additionally the 
growing retail financial pattern due to the particular reality they could be esteem powerful 
plus secure. This design is thought in order to be reliable along with go - collection 
instalments, trade accounts exchanges, and focused virtual cash. 


Corporate Ownership 

The RBI had recently released a report of the Internal Working Group that reviewed the current 
licensing and regulatory guidelines related to the ownership, control and corporate structure of 
private banks. This group’s most controversial recommendation was to allow corporate and 
industrial houses to promote and operate banks within the country. With banks playing a critical 
role in the economy, this recommendation, if implemented, will have large-scale implications in 
economic growth.Subsequentpointers from your RBI running association upon organization 
possession, the particular retail banking region is presently expected to be the jungle gym 
with regard to a scope associated with most recent players with current absences. This will 
stamps another innovation within India's retail financial area since this will allow numerous 
associations of all shapes and sizes, who have been anxious to exploit the chance, to objective 
the second fine customer experience inside the worldwide. 

Conclusion 

Unpredicted demanding circumstances are usually inflicting the store banking sector in order 
to abandon its conventional version and become a more lasting, resilient, and souple banking 
innovation. These types of evolving retail financial tendencies will aid retail banks arrive to 
be better and much more thriving 
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ABSTRACT: No one can live and move alone in this cutthroat society given the rate of 
economic progress. When new technology is developed, management practices are likewise 
geared up at the same rate. The 21st century is known as the "century of technology." Nearly no 
market has remained unaffected by new technologies and developments in 2019, which are 
enhancing industry output and reducing human mistake and effort. Almost every organization 
pays close attention to the application of management science. 
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1. INTRODUCTION: 
The Objectives of the research paper are as below: 


1. To know the recent trends in modern Management for companies and families. 2. To study of 
artificial intelligence System in business and consumer. 


3. To understand states are passing laws to raise the minimum wage act. 
4. To Identifies role and impact of e- Management System in business. 


5. To understand role of personal social media and promotional material in PR management of 
company 


6. Use of IT in home job role and off office job potions. 
RESEARCH METHODOLOGY:- 


The secondary data were the main source of information for this study. The research paper was 
largely completed using the information that was already accessible regarding Recent Trends in 
Management. The information needed to complete the research work was provided by all the 
relevant journals, related books, websites, articles, papers, and internet publications. 


MEANING- 


While there are plenty of books, manuals, and websites out there claiming they can teach 
individuals how to be a good manager, there really is no perfect way to do it. Ideally, a manager 
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will have experience in the field they are overseeing and the education necessary to handle most 
of what is thrown at them. 


DEFINITION:- 


“The change and best practice implement for maximizing organizational output in very scientific 
and micro way is called resent trend in management.” 


RECENT TREND IN MANAGEMENT - 


1. 


Remote Workers- 
A career listing site called Flex Jobs did a study at the end of 2017 showing that there 
were approximately 3.9 million workers in the United States who worked remotely at 
least half time. This was an increase of 115% from the year 2005. Telecommuting is 
rapidly becoming more common for both small and large business. 


Video Marketing- 

Gary Vaynerchuk, who has developed multiple online companies and made a name for 
himself as a social influencer, has said on multiple occasions that the “single most important 
strategy in content marketing today is video.” As far as management trends go, video 
marketing is potentially the most important to incorporate in 2022. 


Rising Wages- 
With the cost of living and healthcare rates on the rise, wages are also being increased to 
keep up. This means that many employers will need to make some changes to their 
compensation plans to continually bring in new talent and retain their current workforce. 

Artificial Intelligence- 
AI is being used more and more to improve the overall customer experience. Many call 
centers are incorporating artificial answering services with the ability to help customers 
with most of their issues or questions .Some of these technologies are even able to learn 
and adapt to specific scenarios without the need for human improvement. 

Team Brand Ambassadors- 
Influencer marketing is becoming more popular and useful every year. While hiring an 
influencer to promote your brand or product has its benefits, some managers are finding 
ways to use resources they already have at their disposal employees. 

Customer-focused Organizations- 
“The customer is always right” phrase has been a topic of debate for many years now. 
Whether you believe this or not, one thing everyone can agree on is that it’s important to 
determine what the customer truly wants. 

Outside Consultants- 
One of the management trends that may require a bit of humility on a team leader’s part 
is accepting the fact that they may not have all the answers. This realization can be 
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beneficial to a team’s growth as it opens doors for outside consultants to come in and 
share their knowledge on certain subjects. 


8. Work-Life Balance- 


This is beginning to mean something different than it has in years past. Though it does 
include vacation and other time off, many companies are finding ways to improve their 
employees’ work-life balance even when they are on the clock. 


CONCLUSION- 


Because it lowers travel expenses and can have a favorable effect on a company's carbon 
footprint, this management trend is advantageous to both businesses and families. These 
technologies for artificial intelligence are currently available to enhance many aspects of life for 
both consumers and businesses. Laws to increase the minimum wage are being passed by many 
states, making these revisions necessary. Even with these restrictions, a greater salary might not 
be enough to draw in qualified candidates. Additional perks like telecommuting options and 
other bonuses should be offered in addition to these salaries. More than 55% of individuals 
watch at least one marketing video every day, making it the form of advertising with the highest 
return on investment. 
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ABSTRACT: This research paper highlights about the future of Artificial intelligence 
(AI) in education sector and its future consequences in the style of teaching and it also 
explains how it’s going to benefit students and teachers in future by analyzing that 
whether its effective or non-effective to students when compared with traditional style 
of education and also this report is to check about the future relevance of a human 
teacher in robotic era. 
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1. INTRODUCTION 

The developing technology and changing innovations are bringing massive trends in 
every sectors of the economy where the Digitalization and Artificial intelligence takes 
the way. In education sector the global adoption of technology brought so many 
changes in teaching and learning method. The world have reached up to the level where 
education is available at every point of time from any place. The source for being 
educated has grown out of the schools. The students can learn from anywhere at every 
point of time, everything is available with a fingertip through E-learning. E-learning 
industries are developing lots of trends like application of Artificial intelligence in 
education sector. According to E-learning industries, 47% of tools are operated by AI. 
The automation of AI reduced the time required to complete complex tasks. Moreover 
in teacher education lots of modern technologies have been adopted where the 
education has been changing from traditional classes which are no longer only the 
sources where the students get instructions and guidance. This paper highlights about 
the future of Artificial intelligence (AI) in education sector and its future benefits and 
consequences in teaching. 


OBJECTIVES 

> To study about the future of Artificial intelligence (AJ) in learning. 

> To study about the benefits of E-learning and Artificial intelligence (AI) to 
students and teachers 

> To check how Artificial intelligence and robotics affects the role of a human 
teacher in future and its future consequences. 
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2. LITERATURE REVIEW 


Sara Ghaffari, John Burgoyne and Andres M. Perez-Acosta (November 2019) in 
their paper titled “The Replacement of Human Teachers with Robot Teachers in Future 
Primary Schools and Its Challenges Ahead” discussed about the advantages of applying 
the robot teacher as a new important means of education from the view aspects of 
teacher and student and it is reviewed that through emphasizing on applying the 
educational policies in schools, considering robort teacher as a helping hand of the 
human teacher and it is concluded that introducing this new modern education tool for 
children learning improvement in schools and implementation of the correct education 
policy would be granted to the skillful hands of the education policy makers. Ismail 
Celik, Muhterem Dindar, Sanna Jarvela (25-03-2022) their research titled “ The 
Promises and Challenges of Artificial Intelligence for Teachers” gives a review about 
the benefits of AI to teachers and its future challenges and concluded that developing 
AI awareness and skills among the teachers may facilitate better adoption of AI-based 
teaching in future classrooms. Sdenka Zobeida Salas Pilco, Kejiang Xiao and 
Xinyun Hu (20-08-2022) their paper titled “Artificial Intelligence and Learning 
Analytics in Teacher Education” is focused on how learning analytics and AI are 
employed in teacher education and it is concluded that AI and learning analytics 
techniques are gradually being adopted to support teaching activities at different 
education levels. 


WHAT IS E-LEARNING 

E-learning means electronic learning and refers to the formal teaching about anything 
through electronic sources. Use of computers and anyother internet sources are main 
components of E-learning. Its also refers to the transfer of skills, knowledge and ant 
type of education available through a network at any point of time from anywhere. 
Some of its examples are Google classroom, Docebo, Adobe captivate etc... 


BENEFITS OF E-LEARNING 
Effective learning outcomes 

Learn from anywhere at anytime 

It extends learning to more people 
Efficient time 

More adaptability 

Possible solution to teacher shortages 


VVVVV V 


WHAT IS ARTIFICIAL INTELLIGENCE (AI) 

Artificial intelligence (AI) refers to the ability of a computer systems or a robot which is 
controlled by a computer to do tasks that normally done by humans. It means when the 
human tasks are done through the machines or computer systems. It is a kind of 
replacement of manpower. 
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BENEFITS OF AI 

Reduces human errors 

Available at every point of time 

Brings new innovations 

Saves time and speed in completing tasks 
Highly practical and rational in decision making 


VVVV WV 


AI AND E-LEARNING 

According to the national survey conducted in Delhi reported the mental and physical 
health of students after lockdowns of covid-19 resulted in frustration due to their online 
classes. 


TABLE SHOWING SATISFACTION OF STUDENTS ON CLASSES AS PER 
THE NATIONAL SURVEY CONDUCTED IN DELHI 


LEVELS OF SATISFACTION RATE OF RESPONDENTS 
Negative level 38.3% 
Average level 33.4% 
Favourable level 28.4% 


Source: Secondary data (www.insights.ehotelier.com) 


The survey report also shows students poor health conditions, mental frustrations due to 
the tremendous changes in sleeping patterns and aily workout routines of students. 


As a solution for this IT sectors or E-learning industries worked as a curative for 
students mental health by bringing the more significant experience of E-learning 
through the application of AI. AI is one disruptive approach that allows the experience 
of many students, teachers, tutors etc... in a very effective manner. 


BENEFITS OF AI FOR STUDENTS IN FUTURE 

Eveyday learning accessibility 

Higher engagement 

Lower pressure that implies low stress and more passion to study. 
Personalization 

Tutoring 


VVVV V 


3. FUTURE IMPACT OF AI IN EDUCATION AND TEACHING 

Professionals in education sector agrees that AI is essential for the future of learning 
and reshape the way we approach to education. According to recent studies AI provides 
Differentiated and Personalized learning in future. It acts as a teacher assistant that 
simplifies the tasks of teachers in future. Many companies are on the way to develop 
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more applicated level of Instruction design and Digital platform that uses AI to provide 
learning, testing and feedbacks to students. As AI is expected to get more advanced in 
future it might be possible for a machine to read the facial expressions of the students 
that allows it to understand whether the students able to grasp the subject and they are 
on right track. 


BENEFITS OF AI TO TEACHERS 

> Simplifying the tasks of teachers in organizing educational material, evaluating 
assignments, grading exams, managing paperworks etc... 

> Automated grading is a lifesaver for teachers when they have to go through 
thousands of tests. 


> AI acts as a communication chennel between teacher and parents and provides 
feedbacks for students. 


> The tasks are done at lower cost and better efficiency. 


> It reduces teachers workload by providing education without boundaries that 
allows the students to get up to dated with their studies at every point of time. 


>» AI provides customized text books for students that saves the time of teachers in 
going through textbooks for informations and preparing simplified notes to make 
students understand easily. 


WILL AI REPLACES TEACHERS IN FUTURE ? 

According to recent studies it is found that AI doesn’t take over the job of teachers. The 
role of teachers cant be replaced with a Robot. In future AI acts as an assistants of 
teachers that helps them in simplifying their tasks and there are many ways computers 
just can’t replace the human touch in the classrooms. 


Machines can’t replace the human touch that is necessary in our schools or colleges that 
can only be delivered by high quality educators. Teachers and professionals can use it 
as a powerful tool for Delivering better and more Personalized learning experiences. 


Therefore AI can be the effective solution for our education crisis in future. 


FUTURE EXPECTED CHALLENGES OF AI 
>» Higher cost for implementation 


> Limited technical capacity of AI 
> Lack of interest of teachers towards AI 


> Cyber Attacks 
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> Lack of flexibility in developing students mind as a teacher would 
> Fear of teachers in lossing jobs that discourages the use of AI 


FINDINGS AND SUGGESTIONS 
> As per the recent studies it is found that more advanced AI features can be expected 
in future as a support to education sector and benefits to students. 


> It is found that the use AI technologies will be highly beneficial for teachers in 
simplifying their academic tasks. 


> Itis found that AI can make tremendous changes and developments in education 
sector that changes the way we approach to education. 


> It is found that the future influence of AI in education doesn’t takes away the role 
of Human teachers. 


SUGGESTIONS 
>» Teachers can be given more awareness and trainings about the benefits of using AI 
in simplifying their teaching tasks. 


> A machine cannot produce emotions or think emotionally as humans do. So, the 
role Human teachers are important for the emotional development of the students 
and maintain relationships where the role of a Human teacher never exit. 


> Creation of an environment where both Human teachers and robots works together 
that doesn’t affect the role of Human teachers may reduce the fear of teachers in 
future. 


4. CONCLUSION 

Through this paper I would like to conclude that implementation of AI technologies 
makes tremendous changes in education sector and teaching in future that will be 
beneficial for both teachers and students. It is expected that AI can be an effective 
solution for our education crisis in future that allows the people to get educated from 
anywhere at any time. It is expected to reduce over workloads of teachers in future. 
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ABSTRACT : E-commerce stands for electronic commerce. It refers to exchange of goods and 
services electronically through the use of internet or any computer networks. Example:Amazon, 
Flipkart, Shopify, Myntra etc. It is a modern form of business in this modern era.Through this 
article I would like to highlight about the recent trends in ecommerce, various business models 
of ecommerce such as Business to Business, Consumer to Consumer, Consumer to Business etc., 
it also explains about the various opportunities provided by ecommerce to companies and finally 
it highlights about the recent challenges regarded with ecommerce... 

Keywords: Ecommerce, opportunities, models , limitation. 

1. INTRODUCTION 

Electronic commerce is presently an indispensable ingredient of India’s trade facilitation policy. 
Since 1991, after economic reforms explicitly took place in India as a result of opening of the 
economy with a view to integrate itself with the global economy, the need to facilitate 
international trade both through policy and procedure reforms has become the foundation stone 
of India’s trade and fiscal policies. Resultantly, last few years have witnessed a technological 
revolution accompanied by the wide spread use of the Internet, web technologies and their 
applications. Electronic commerce (e-commerce) as part of the information technology 
revolution became widely used in the world trade in general and Indian economy in particular. 
As a symbol of globalization, e-commerce represents the cutting edge of success in this digital 
age and it has changed and is still changing the way business is conducted around the world. The 
commercialization of the Internet has driven electronic commerce to become one of the most 
capable channels for interorganizational business processes. Although business-to-business 
transactions play an important part in e-commerce market, a share of e-commerce revenues in 
rapidly developing countries like India is generated from business to consumer transactions. This 
paper gives a complete overview about the latest trends in ecommerce, and its various models in 
business and challenges faced. 

E-COMMERCE MODELS 

A. Business to Business(B2B) e-commerce : 

B2B stands for Business to Business that refers to the form of a business conducted between 
companies to companies that include manufacturer and wholesaler or wholesaler and a retailer. 
Example : Raw materials, Vehicle parts, textile etc., 

B. Business to Consumer(B2C) e-commerce: 
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B2C stands for Business to Consumer that refers to the form of business conducted between 
business to consumers. When the business directly sale its products to consumer. 

Example: Amazon, Mera, and Walmart. 

C. Consumer to Consumer(C2C)e-commerce: 

C2C sites don't form a very high portion of web-based commerce. Most visible examples are the 
auction sites. Basically, if some one has something to sell, then he gets it listed at an auction sites 
and others can bid for it. Consumer-toConsumer exchanges involve transactions between and 
among consumers. These exchanges may or may not include third-party involvement as in the 
case of the auction-exchange eBay. Other activities include: jobs (www.monster.com), Web- 
based communication (www.icq.com), personal services (e.g., Yahoo! Personals, 
webpersonals.com) and olx.com etc. 

D. Business to Government(B2G)e-commerce: 

B2G e-commerce ,also known as e-government refers to the use of information and 
communication technologies to build and strengthen relationship between government and 
employees, citizens, businesses, non-profit organizations and other government agencies. 


E. Business to Employees(B2E)e-commerce: 

B2E e-commerce, from an intra-organizational perspective has provided the means for a business 
to offer online products and services to its employees and these also known as intranet 
applications. 

OPPORTUNITIES FOR E-COMMERCE 

> Direct Sales 

Company can directly sell their goods and services to customer through ecommerce website. 
Making order for the purchase , invoicing and payment is done using internet .The delivery of 
goods will be through a physical channel. 

> Presales 

Ecommerce companies can make use of their website for promoting your sales. Companies can 
make use of email campaigns, search marketing or online advertising for boosting their product 
sales. 

> User Interface 

The user interface allows us to search for the product easily and can order for the product in 
lesser time. The customer can even filter their products based on price, colour, Top Brands and 
so on. 

> Shopping Cart 

The shopping cart allows the customer to choose the products according to their choice of 
interest. 


2. RECENT TRENDS IN ECOMMERCE 
> Connecting through Social Media 
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Now a day’s social media enables the customers to choose the products according to their 
interest. social media can be used as a medium for providing information about the product to 
the customer. 

> Quick Service 

The ordering of the product, payment and delivery of the product will be completed in one week. 
Online shopping is a type of shopping that helps the customer to reduce the amount of time 
required for purchasing. 

> Virtual Sales Force 

Ecommerce companies are really trying to boost their sales by using popups, chat modules and 
other tools for sales people to convince customer to buy before they make a decision. 

> Mobile Commerce 

The purchase of goods using mobile phones and the transaction that are conducted through 
mobile phones has widely increased now a days. Easy accessibility to mobile phones and 
computers has resulted in an increase in the amount of shopping done using mobile phones and 
networks. Purchasing using mobile phones has become more common with the introduction of 
the smart phone. 

> Product Videos/Video Based Marking 

The effect that is created in the customer through videos will be long lasting . Customer can be 
easily motivated to purchase a product by providing them with interesting videos relating to the 
product. Videos are very effective in conveying the usage , comparison and specification of a 
product to the users. 


> Websites and Apps 
More number of people is having access to mobile phones than laptops and computers. Smart 
phones are the most commonly used medium for accessing ecommerce website. The high speed 
internet which is available in smart phones further simplifies the access of site. Amazon , eBay 
,Grofers and paytm are having mobile application that enable the user to easily enter and access 
the website and order for the needed product. 
> Social Commerce 
Social Commerce is not new , but its use is very likely to break all existing records again in 
2022.Social commerce can be seen as an extension of your e- commerce activity . The purchase 
take places within one of the numerous social media platforms such as instagram or tik tok. 
3. LIMITATION OF ECOMMERCE 
> Security Issues 
People fear to make payment through online because of the security issues. Customers fear the 
loss of their credit card information while making payment through online. 
> Privacy Issues 
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The customers are required to give their personal details such as name, address and mobile 
number for engaging in online buying. Most of the customers fear that because of these their 
privacy issue will be affected. 

> Family and Culture 

Parents restrict their children from engaging in online purchasing. They fear the products 
purchased through online will be of lesser quality and not fit for use. 


> Technical Issues 

As the entire process of ordering for goods and the payment is done using internet the 
accessibility to computer related technologies are needed. Technical issues can limit the 
customers from accessing computers and networks. 

> Legal Issues 

Ecommerce Company should take care of a number of legal formalities for establishing their 
business. The difficult procedures limit the business from making their presence online. 

4. CONCLUSION 

Ecommerce plays a vital role now a days. The number of people who are using ecommerce 
websites has widely increased. The introduction of smart phones has further accelerated the 
usage of ecommerce websites for purchasing. Ecommerce offers its customers a huge number of 
merits starting from wide comparability of the products, time saving, and quick delivery of 
products and offers discounts to the customers. Internet and smart phones has really changed the 
way we make purchases. It is further clearer that the number of people who are accessing 
ecommerce websites for their purchase will further increase in future. 
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Abstract: Nowadays, supply chain management is becoming more relevant problematic. Supply 
chains are complex and dynamic systems in which information, materials and cash flows are 
interconnected. Each product has its own supply chain, some supply chains can be short and 
simple and some quite long and complex. Supply chain activities cover everything from product 
development, sourcing and production to logistics, as well as the information systems needed to 
coordinate these activities. Considering the numerous activities in the supply chain it is 
necessary to manage it. Supply chain management (SCM) is the active management of supply 
chain activities to maximize customer value and achieve a sustainable competitive advantage. 
The subject of research in this paper will be the models of supply chain management, and at the 
end of the paper an analyses of new trends of supply chain management will be performed. 

Key words: supply chain management, models of SCM, trends in SCM 

1. Introduction 

Today, the supply chain and its managing is very popular in the scientific and expert public and 
practice. The exchange process has started since the moment when people started to exchange 
different products among them. Since that time up today, by continuous development of the 
production process, the transport system and other accompanying processes in the materials, 
information and finances flow, the exchange process has gained even higher complexity. The 
exchange process includes more and more companies with different activities, on different even 
rather earlier — from the place of raw materials purchase up to the place of the demand, 1.e. the 
end user, is called a supply chain, demands chain or values Having in mind the complexity of the 
supply chains, their managing is indispensable, so, in this context, some models of its 
management will be elaborated, and the factors influencing its management as well. At the end 
of the study, several trends characteristic for the supply chain and the logistics will be given. 


Theoretical overview for supply chain and supply chain management 

Having in mind the complexity of this issue, there is not a unified definition. Because of that, at 
the beginning of this paper, the theoretic basics of the supply chain and its difference with the 
logistics, will be elaborated, together with the difference between the logistics management and 
the supply chain management. It is considered that the first definition of the logistics was given 
in 1982 and according to it, the logistics is defined as managing of all inbound and outbound 
materials, semi-products, raw materials and ready products. According to the European 
Logistics Association — ELA, the logistics is defined as organizing, planning and distribution to 
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the end users, with an aim to meet the market demands with minimal costs and capital. While 
Martin Christopher (Christofer, 1998) defines the logistics as a process of strategic managing of 
the supply, then the raw materials, semi-products and ready products transfer and storing through 
organizations and their marketing channels in this way that will maximize the current and future 
profitability by cost-effective meeting of the buyers’ demands. As for the supply chain, 
according to Stevens (Stevens, 1989), it is a system composed of: materials, production objects, 
distribution services and users connected through the materials flow and the return information 
flow.. According to Chow (1994), the supply chain comprises all companies that participate in 
the production/processing, sale and distribution of the product from the raw materials source up 
to the end user. As per M. Christopher, (Christofer, 2011) the supply chain is a link between the 
dependent and independent organizations that work together , in order to control, implement and 
upgrade the materials and information flow from the supplier to the buyer. The supply chain 
consists of many activities and organizations for materials movement across their way from the 
initial supplier to the end buyers. Here, it should be noted that each product has its supply chain 
and some chains are short and simple, while the others are long and complex.(Regodic, 2014). 
From the a.m., it can be concluded that there is not a unique definition for the supply chain, nor 
for the logistics, which is only one segment of the supply chain. Also, in the professional 
literature and practice, there are several definitions for logistic management and the supply chain 
management. So, the supply chain management comprises all activities relating to the resources 
purchase, conversion of those resources and all logistic activities. That means coordination and 
cooperation of the partners in the supply chain that can be suppliers, mediators, logistics 
providers and buyers. The supply chain management includes all operative logistic activities, 
production, and it establishes coordination with and through the marketing, sale, the product 
design and information support. ,Supply chain management is the integration of key business 
processes from end-user through original suppliers that provides products, services and 
information that add value for customers and other stakeholders.”(Lambert, 2008). While the 
logistics management is a part of the supply chain management and comprises the operating 
activities for transport, storing, materials managing, delivery, the logistic network creating, 
stocks management, offer and demand planning on the level of one company and outsourcing 
strategy managing. 

2. Models for the supply chain management 

In this context, we shall mention several models for the supply chain management and 
organization, such as: functional, supplying, logistic-transport, informative, strategic and a model 
for reengineering the business processes (Beker & Stanivukovic, 2003). Functional model. This 
model is a kind of the supply chain management and organization and it can be philosophy, it is 
said that have functional model of managing. Those firms consist of independent wholes 
(purchase, production, research and development etc.). Each whole has its own plans. The basic 
weakness of those firms is the projection of the functional and business links between the 
mentioned wholes, while the functional and business links between the firms that constitute the 
supply chain do not exist at all. The assessment of these firms success consists mainly of 
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independent success assessment of each sector. For example, the purchase assesses the success 
by the purchase price of the materials and the costs that additionally burden the purchasing 
process, the distributive centers by the distributing costs share in the final selling price etc. 
Should some initiative for the success increasing appears, that is a local initiative and it can, but 
not necessarily, mean the increase of the entire firmsuccess. When the entire supply chain is in 
question, its success is not considered at all, while the initiatives that will increase the supply 
chain success are out of question. Supplying model. Usually, this model comes from the firms 
that have applied the functional model, but then have decided to cut the material costs. The 
material costs present the largest part of the total costs especially with the production enterprises, 
but the servicing ones should not be excluded because they also purchase material goods and pay 
for services that are basic for offering new services. The procedures used for costs decreasing 
are: 

The market research in order to find out a product/suppliers of higher quality/low price; 

Unified stocks (reduction of similar/different items that enable decreasing of the suppliers 
number, purchase of larger amounts of one item etc.); 

- Direction to suppliers that for the needs of their buyers keep stocks, necessary amounts and 
ranges 

in their storehouses. In this model, the purchase manager can take over the control over the 
supply chain management. These changes cause consequences even out of the company’s 
framework and spread through the entire industry to which the suppliers belong, and establish 
strong relations between the producer and the supplier, so their trade relation becomes a 
partnership. 

Logistic-transport model. The idea for the companies connecting originates from the logistic 
way of thinking. It is logic for a product to be transported (raw material—semi-product- 
transportproducttransport-distributor-transport-seller-transport-buyer). Therefore, the transport is 
very important and presents an integrative factor for the supply chain. In this model of the supply 
chain management, when we start forming the chain and when we look for a person who will be 
responsible for the chain successful functioning and managing, the best logic solution is a 
transport manager. By using this model of the supply chain management, it is expected the costs 
to be decreased and the profit increased. 

Informative model. This model aims to the costs decreasing by upgrading the relationship 
between the producer and the supplier, and inside the production company itself. New ways of 
information exchange appear — through computers and computer networks, with a special stress 
on the internet. EDI is one of the first examples for upgrading the communication between the 
enterprises. Problem for the effective information exchange is the lack of an integrated software 
for communication within the company itself and between two companies. In the world today, 
the intensive efforts for standardizing the data structure and the process of information exchange, 
are very actual. This will enable standardized data exchange across the entire supply chain. 
Strategic model. The firms struggling for their survival on the market where there are more and 
more new requests from the buyers, consider the supply chain as an integral element of their 
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strategy for the survival on the market. For them, the strategy to survive on the market is not 
directed only to the product, but also to those activities that are connected with the product. In 
fact, those activities are key when the buyer chooses which product to buy. All resources in the 
supply chain are directed towards the buyer’ ssatisfaction. 

Model that implies reengineering of the business processes. Reengineering of the business 
processes implies radical changes in the processes in order to decrease/eliminate the costs/losses 
and to upgrade the product/service quality. Up to now, usually the reengineering has been 
applied to one company, but 4 by the firms connecting into a supply chain, it is customarily to 
apply the reengineering to all firms within the chain. 

3. Key factors influencing the supply chain management 

Many factors influence the supply chain management, and the most important ones are: (Jelena 
BoSkovic, 2013) 

- Decreasing the suppliers number, 

- Competition increasing 

- Shortening the product life cycle 

- Technology. 

Today, each enterprise in the supply chain intends to decrease the suppliers number and to keep 
longterm collaboration with them. The managers believe into establishing long-term relations 
with several suppliers and it is more often situation the company to have smaller number of 
suppliers, and to offer a wide choice of products for its buyers. The increased competition also 
influences the supply chain. Today, in the conditions of higher globalization, the competition is 
even higher, and the result of that, is the chain growth back towards the suppliers in other 
countries and forward towards new buyers in these same other countries. Another factor is the 
product life cycle decreasing. The products life cycle is shorter due to the appearance of new 
products and in order a company tobecompetitive, it has to react in due time, in order to response 
to the new buyers’ requests. The most important factor that influences the supply chain 
management is the technology. Information technologies that have significant influence on this 
concept development, are systems ERP (enterprise resource planning) and APS (advanced 
planning and scheduling). ERP systems comprise financing, forecasting, order monitoring, sales 
analysis, distribution and quality control. They possess power tools for monitoring and 
informing, but are rather rigid and their application demands well defined data. There is not 
some accurate definition of APS systems, but it can be said that they compensate the 
disadvantages of ERP. APS systems take into account the raw materials and the available 
capacities for generating new plans and on the basis of the given targets (minimal stocks, 
delivery terms etc.) they form detailed optimal activities schedule. The electronic data 
interchange (EDI) provides good link between the buyers’ database and the suppliers’ database. 
In every shop with laser scanning of the product’s bar code, its sale is automatically recorded. 
Selling information is transmitted to the main distribution center and the suppliers included in the 
system. Each supplier has an access to the database that comprises selling information on its 
products and the trend of the production line movement. By accessing the database, the suppliers 
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are able to see delivery, sale and stocks data, and with that they get information on the 
stocks/sale relation. 

4. Trends in the logistics and the supply chain 

The development of technology and internet has caused significant changes in the logistic 
activities and the supply chain. So, today we have electronic purchase, while the automation of 
the processes in the logistic activities, from purchase, through storing, stocks keeping, materials 
managing, transport, to delivery, has significantly eased the complex activities, especially on a 
global level. The time for making transactions has shortened, and with the development of global 
sources for supply, the companies can select a supplier from the world market. Global retailers 
become leaders in the distribution channels. The producers, especially the small and medium 
ones have no choice but to accept the wish of the global retailers and adjust themselves to their 
needs. Furthermore, the way of distribution has been changing, where partnerships become more 
relevant etc. As trends in the logistics we can mention the following ones: 

* Electronic purchase and electronic catalogues 

* Development of global supplying sources and global purchase 

* Connection in the supply chain 

* Centralization of the delivery through big and multi-effective distribution centers that carry out 
the 

activities for the product packing and marking 

* Appearance of a delivery chain 

* Growth of the integrated supply chains 

* The suppliers take more care about the stocks of the company-producer ¢ The producers take 
more 

care about the stocks of the companies-sellers 

¢ The work for storing is completely computerized and automated. 

¢ Bigger importance of the mathematical models, modeling and techniques for simulation in the 
stocks 

management, storing area, transport routes etc. 

¢ The communication is based on EDL technology within the ERP systems and 

¢ Growth of the effectiveness and productivity in the logistic working. The trends in the supply 
chain are intertwined with the trends in the logistics, having in mind that the logistics is a 
segment of the supply chain. However, in the professional literature the following six key trends 
in the supply chain can be set aside: 

* demand planning 

* globalization 

* increased competition and price pressures, 

* out-sourcing 

¢ shortened and more complex product life cycles, 

* closer integration and collaboration with suppliers. 
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Today, demand planning have increased, more companies have moved away from focusing 
efforts on plant-level production planning and are adopting more of a demand driven focus of 
trying to influence and manage demand more efficiently.Advanced demand planning systems 
and proper strategies can also help uncover data and identify trends buried in a company's 
information systems. The globalization is dramatically impacting the way business is managed. 
No area of a business is affected more by the trend to a global business environment than the 
supply chain. Manufacturing, distribution, sourcing of materials, invoicing and returns have all 
been significantly impacted by the increased integration of a global customer and supplier base, 
and many companies find that existing processes and technology are not flexible enough for this 
new business environment. Due to globalization the competition is increased and companies 
need better ways to distinguish themselves. In one case, a large global consumer goods 
manufacturer saw prices around some of its commodity products drop as much as 60-80 percent. 
Product innovation and brand equity no longer were allowing them to command a higher price in 
the market. In order to continue to compete with that commoditized 6 product they made 
significant cost Improvements with supply chain re-design and technology. In the fourth place 
owing to outsourcing some realize that outsourcing parts or all of a supply chain can be 
advantageous. With marketplace improvements around (1) information media and systems (2) 
cost and quality of global manufacturing and distribution, and (3) product design capabilities, 
companies are gaining additional synergies by outsourcing all or parts of their supply chain. In 
fifth place where shortened and more complex product life cycles many MNCs, TNCs, IBCs, are 
under pressure to develop innovative products and bring them to market more rapidly, while 
minimizing cannibalization of existing products, which are still in high demand. In order to meet 
the needs of both customers and consumers, companies need more efficient product lifecycle 
management processes. This manufacturability and leveraging are across their entire product and 
infrastructure characteristics. Also more corporate are moving towards more intense 
collaboration between stakeholders' customers and suppliers for extended supply chain. The 
level of collaboration goes beyond linking information systems to fully integrating business 
processes and organization structures across companies that comprise the full value chain. The 
ultimate goal of collaboration is to increase visibility throughout the value chain in an effort to 
make better management decisions and to ultimately decrease value chain costs. 

Conclusion 

From the above elaborated text, we can conclude that the supply chain management is not a 
simple process at all, having in mind that it consists of many participants and activities. Here, it 
shall be taken into account that there are also a lot of factors that influence its management. 
Having in mind the a.m., the most frequent characteristics of the supply chain management can 
be the following ones: 

- Total elimination of the boundary among the firms in a chain 

- The management is continuous process consisting of three basic flows: products flow, 
information 

flow and values flow. 
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- Stocks visibility at each level of the supply chain 

- Risk sharing among the members 

- Planning of the activities in the supply chain 

- Creation of logistic alliances as an organizational precondition for integrated logistic flow. 


Today the environment where the companies operate is quite dynamic and it is necessary to 


accept the new trends in supply chain management such as: demand planning, globalization, 


increased competition and price pressures, out-sourcing shortened and more complex product life 
cycles and closer integration and collaboration with suppliers. 
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ABSTRACT: The number of research publications related to customer management has 
increased significantly. The key areas mainly focused are customer satisfaction, customer 
service, customer loyalty, customer relationship management and customer value. The new 
trends are emerging or increasing in customer management. The results of this review and 
their relevance to marketing and customer management include themes of getting 
organizational culture right and better matching and connecting with customers. It is to 
explore and highlightcurrent and future trends. The results of this review and their relevance 
to marketing and customer management include themes of getting organizational culture 
right and better matching and connecting with customers. The themes highlighted all relate to 
ways companies can improve their engagement and communication with customers in a 
changing world; A changing world due to advances in technology and the proliferation of 
online communication, with increasingly powerful and demanding consumers. Today's 
consumers prefer to buy fromcompanies that not only genuinely understand their needs, but 
also understand how their offerings fit into their customers’ lives. This paper summarizes the 
relevant trends. Looking beyond customer relationship management can help companies 
better understand these new trends and innovations and how to better prepare for the future. 


Key words: customer management, organizational culture, customer innovation, customer 
engagement. 


INTRODUCTION 

A decade ago, there was a boom in customer management research and publications regarding 
customer management issues. Such customers focused mainly on themes, besides satisfaction, 
customer service, customer loyalty and customer relationship management and customer value. 
Since then, the changes have had a significant impact on institutions as well consumers engaged 
with the minds of academics and practitioners. At the same time, there has been a dramatic 
growth in innovation and new technologies also, speed of decision-making and operations to 
remain competitive gains accelerated at a high rate. These changes are reflected in the 
number of publications dealing with customer management Problems increased by 70 percent 
between 2007 and 2015. These ongoing issues and emerging themes are further explored in 
this paper. In the years up to 2013, the number of articles published on key issues such as 
consumerism Satisfaction, Customer Service, Customer Loyalty, Customer Relationship 
Management. The relationship continued to grow. 
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Getting Your Organizational Culture Right 

The first theme to emerge is ‘getting your organizational culture right’ Le., transforming 
business where needed leads to more positive customer impact performance at different levels 
in the organization. On the one hand it means to get a customer-oriented culture, on the other 
hand, ensures the right balance between employees are committed to providing excellent 
service and improving the customer experience. This theme is well documented in a recent 
issue of the Harvard Business Review (January- February Issue, 2016, Vol.94), considered 
areas such as softer managing. The performance aspect as an approach to correcting culture. 
Ignatius (2016) discusses the soft side of performance, highlighting its positive impact a 
blueprint for a culture that works best for employees and the bottom line. as well as, 
Companies with the best customer experience have about engaged employees So do 
companies that lag behind in customer experience. 


Managing the Softer Side of Performance 
In relation to managing an emotional culture, Barsade & O'Neill (2016) argue the most 
companies don't understand how central emotions are to building the right culture within 
organization to positively impact customer experience. The authors focus on cognitive culture; 
shared intellectual values, norms, artifacts, and assumptions. The overall tone of how people 
act and behave is another critical feature of emotional culture. Emotional culture can 
influence workplace issues such as employee satisfaction, burnout, and teamwork Financial 
performance and absenteeism. Waytz (2016) highlights that empathy affects people 
psychologically and emotionally It is a limited resource. He suggests asking employees to 
focus on a certain set of stakeholders Customers can improve performance; Theycan by giving 
employees ‘empathy breaks' Focus on your own needs. Cross et al (2016) argue that in many 
companies people spend 80 percent of their time collaborate in meetings or answer requests 
from colleagues, leaving little time for everyone. They must complete critical work on their 
own; this can cause overload, the employee burnout, high turnover rate and lack of customer 
focus. Detert et al (2016) explores the extent to which 
employees speak freely. Authors It advocates that companies collect feedback through regular 
and casual exchanges and transparently Collect and follow through on ideas. Their research 
shows that when employees speak up, Organizations see increased performance as a result of 
their input. 
Connecting Better with Customers by Adapting to the Changing Business World 
Another trend from the literature is to better connect with customers by adapting them. 
Business is changing the world through innovation and technology. To achieve this result, 
businesses must consider and understand how disruptive innovations can benefit; to recognize 
Innovations that do not anticipate a competitive advantage. They should also understand How 
technology and data analytics/metrics can be better understood and connected with customers. 
Understanding the Benefits of Disruptive Innovation 
Christensen's "The Innovator's Dilemma’ (1997) introduced the concept of disruptive 
innovation to the world. This is an important aspect as it can have a significant impact on an 
organization Customer service strategy and how well an organization stacks up against its 
competitors. The 'disruptive' label has often been inappropriately applied to any new entry into 
the markets shaking up established incumbents. 
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For example, a small enterprise targeting neglected customers with a novel but modest offering 
gradually moving into the market to challenge individual leaders. Apply the barrier theory or 
its principles correctly, they may not make the right strategic choices. Failing to view disruption 
as a gradual process where incumbents may overlook something important threats, or blindly 
chanting ‘disturbing or obstructing’ means the authorities. They risk jeopardizing their core 
business as they try to defend against disruptive competitors. 


Using Technology and Analytics to Connect Better with Customers 

The use of technology and effective insights into data analytics can help shape better 
relationship with customers. This paper highlights recent trends in machine learning, intelligent 
agent technologies, smart intelligent devices and gamification. Pyle & San Jose (2015), discuss 
the impact of 'machine learning’ to enhance competitiveness. They argue that machine learning 
should be used to follow a clear strategy. It is based on algorithms that can be learned and 
unmanageable volume of data without relying on rules-based programming. The complexity 
of big data increases the need for machine learning. The authors anticipate a surge on the 
competitive importance of business models 'turbo-charged' by machine learning. Sports 
companies have used machine learning; For example, using machine learning, The US 
National Basketball Association can use the data to distinguish between a bad shooter and a 
good shooter who took good shots and a good shooter who took bad shots. General is also using 
it Electric and others to gain new insights. 


Understanding the Influence of Social Media 
Understanding the influence of social media is the third major theme arising from the review 
and includes articles relating to its effect on consumer purchasing decisions and 
communicating with customers and stakeholders 

a) Consumer Purchasing Decisions 
Bughin (2015) discusses the influence of social media on consumers’ purchasing decisions and 
found that social media influences to a larger extent than previously understood, but its 
influence varies greatly across different product/service categories. Only a small percentage of 
social influencers are capable of producing sales. Topics discussed include first time 
purchasers, search engine optimization and machine learning (Facebook, Twitter and others). 
Buzz (a platform making collaboration simple and smarter) also plays a greater role than 
Bughin (2015) discusses the impact of social media on consumers’ purchase decisions. Social 
media has been found to be more influential than previously understood, but the impact varies 
greatly across different product/service categories. Only a small percentage social influencers 
are capable of generating sales. Topics discussed included the first buyers, Search engine 
optimization, machine Learning (Facebook, Twitter, etc.). 

b) Communicating with Customers and Stakeholders 
Malhotra and Malhotra (2015) offer best practices for CEOs to leverage Twitter. Better 
communication with customers and stakeholders, for example by leveraging leverage 
Spreading the message and using Twitter for new things along with creating positive emotions 
Product development information, obtaining external validation and sharing customer stories. 
The types of CEOs who use Twitter are mainly generalists, expressionists, Information lovers. 
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Enhancing Value Co-creation 
A fourth major theme is adding value with customers, which also includes articles regarding 
the importance of developing products/services through customer participation; The customer 
as a co-creator of value; co-production; Also, the consumer dominance logic. 

a) Customer Participation 
Dong & Zhang (2015) discuss the innovation strategy of Chinese technology company Xiaomi 
Inc. promotes customer participation. Here, the company is proactive It involves its customers 
known as 'Mi Fans' in software and hardware development processes. This strategy is also 
suggested to reduce research and development costs Builds participation and pride among 
users. 

b) The Customer as a Co-Creator of Value 
Vargo & Lusch (2016) argue that the customer is always a co-creator of value with that along 
the evolutionary path, there has been an increased recognition of the need for crisper and more 
precise definition of basic premises and specification of service theories dominant logic. Also, 
there is a lack of clearly defined specification of mechanisms. Co-creation of value involves 
(often massive) coordination and collaboration through markets and, more broadly, into 
society. To alleviate this limitation and better understand cooperation (and coordination), the 
authors introduce an 11th fundamental premise (the fifth theorem). About the role of 
institutions (rules, norms, meanings, symbols, practices, and similar aids cooperation ) and 
institutional arrangements (interdependent assemblages of institutions). 

c) Co-Production 
Haumann et al (2015) discuss involving customers in co-creation processes to enhance value. 
The authors conducted a large field experiment with 803 consumers engaged in actual 
coproduction processes (eg, ready-to-assemble products; self-service technologies). They 
found that co-production intensity negatively affects consumers' satisfaction with the 
coproduction process and that firms can mitigate the negative effects by employing corporates. 
Communication strategies that emphasize either specific co-production value propositions 
(value-adding communication strategies) or highlight additional co-production service 
Supplements (de-escalation communication strategies). 

d) Customer Dominant Logic 

Heinonen & Kristina (2015) look at the implications of adopting a consumer-dominant logic 
(CDL) of service, which focuses on how organizations interact with customers in context. The 
thinking is that the marketing perspective is dominated by customer-related aspects. Products, 
service, systems, costs or growth. It is based on customer logic and understanding how 
companies’ offerings can be incorporated into customers’ lives/businesses. They present five 
basic foundations of CDL, namely: marketing as a business perspective; consumer logic as the 
central concept; The offer is seen through the consumer lens; is value seen as formed and 
uncreated; and the proliferation of consumer eco-systems. Marketing is based on customer 
value, profit, and how providers participate formation They suggest how companies can 
successfully conduct business in dynamic markets Empowering customers and emphasizing 
providers’ presence in the customer ecosystem. 
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Getting Personalization Right 

Getting personalization right is the fifth key theme and is an important aspect of the customer 
Management. Chung et al (2016) developed and implemented an adaptive personalization 
system for this Personalization of mobile news based on customer behavior recording and 
analysis Information from their social network. The system adapts the news feeds shown to the 
user, Based on the person's reading history and shared interests in the user's social network. 
They It found: Iteratively matching the customer's observed behavior improves personalization 
performance; Automatic personalization using an algorithm results in better performance 
Rather than allowing the customer to customize themselves; The customer's social network is 
used for this Personalization drives further improvement; Also, mobile automated adaptive 
Personalization systems that leverage social networks may make personalization even more so 
Effective 


Understanding the Power of the Brand 
Morrison & Humlen (2015) discuss the brands people work with and how companies can 
inspire them Customer activity. They highlight that the influence and value of traditional media 
is weakening As earned media strengthens, marketers must develop their understanding of 
‘value' Understand what matters in the relationship between people and brands. Brands have 
evolved beyond creating connections to inspiring deeper levels of emotion Support from their 
audience. Social media and big data aren't just giving marketers a better understanding of life 
It's not just about consumers' interest, but about how emotion can drive advocacy into action. 
Three distinct levels of community are formed as a result of emotional engagement with a 
brand. They define the benefits of these communities for marketer and consumer, and unique 
Features that can empower shared interests to evolve from a marketed message becoming a 
transformative social movement. 
Summary and Conclusions 
This overview shows a gradual move away from traditional themes such as customer 
relationship Management and customer satisfaction towards trends such as getting the culture 
right Maintains good relationship with customers. The themes highlighted all relate to ways 
companies can increase their engagement and communication with consumers in a changing 
world; Because of a constantly changing world Advances in technology and the prevalence of 
online communication are increasing Strong and demanding customers. Today's consumers 
prefer to buy from companies, not only truly understand their needs, but also understand how 
their offerings align with them Consumers' lives. Consumers' expectations of companies are 
higher than ever. It means companies Self-organization with structure and culture that enables 
delivery of products Services that tap into previously unimagined sources of value, for the 
company and for the company. The customer Future research and trends highlighted in this 
paper may be themes of marketing The focus will be on the next decade. 
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Abstract: This article will discuss the interactions of significant new security advancements that 
centre on data management and security. Data management has grown in popularity and 
importance as a result of the big data explosion and the emergence of cloud computing. Today's 
internet apps consume enormous volumes of data gathered from various big data repositories 
and extract insightful information from it. These comprise, to name a few, applications in science 
and high technology, finance and investment, healthcare and wellbeing, and_ business 
forecasting. One of the main areas where data management is anticipated to play a key role is 
security and operational intelligence. The current security incident and event monitoring (or 
similar technology) does not adequately meet the unique issues presented by security analytics in 
a data environment. 

Keywords: Security, data management, emergence, cloud computing, applications, technology, 
finance, investment, healthcare, business, intelligence, analytics. 


Introduction 

Technology plans in the modern day require careful balancing. On the one hand, there are new 
trends and methods that can give companies a competitive edge in the online market. The 
underlying technologies and practices, on the other hand, are nevertheless essential for the digital 
transformation even though they don't generate as much excitement. One of the best examples of 
the foundational side is the administration of company data. Digital data has undoubtedly been 
there for a while, but in the era of artificial intelligence, predictive analytics, and client 
personalization, appropriate management has become crucial. In order to address an expanding 
range of data concerns, this study examines current trends in data management as well as the 
upcoming actions that businesses want to take. The goals of data management are to gather, 
store, and utilize data. 

As organizations find their way through analyzing the data, it has become critical to have a data 
management system that can help solve challenges of data integration, silos, manual data 
management and governance throughout the organization. This can lead to challenges such as 
increased costs, threat to data security, prone to error and subject to bias. 

What is Data Management? 

Data management is the practice of collecting, keeping, and using data securely, efficiently, and 
cost-effectively. The goal of data management is to help people, organizations, and connected 
things optimize the use of data within the bounds of policy and regulation so that they can make 
decisions and take actions that maximize the benefit to the organization. A robust data 
management strategy is becoming more important than ever as organizations increasingly rely on 
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intangible assets to create value. Over the last decade, developments within hybrid 
cloud, artificial intelligence, the Internet of Things (oT), and edge computing have led to the 
exponential growth of big data, creating even more complexity for enterprises to manage. As a 
result, a data management discipline within an organization has become an increasing priority as 
this growth has created significant challenges, such as data silos, security risks, and general 
bottlenecks to decision-making. 
What is Data Security? 
Data security has become even more complicated with today’s hybrid environments. 
Coordinated security management is essential to a range of critical tasks, including ensuring that 
each user has exactly the right access to data and applications, and that no sensitive data is 
overexposed 
Data Management Security 
Data security management involves a variety of techniques, processes and practices for keeping 
business data safe and inaccessible by unauthorized parties. Data security management systems 
focus on protecting sensitive data, like personal information or business-critical intellectual 
property. For example, data security management can involve creating information security 
policies, identifying security risks, and spotting and assessing security threats to IT systems. 
Another critical practice is sharing knowledge about data security best practices with employees 
across the organization, for example, exercising caution when opening email attachments. In 
general, data security management is: 
= The process of making sure that data, regardless of its format, is secure while it is in your 
possession and being used by you to prevent unwanted access or corruption. 
* The combination of physical and digital (cyber) methods for data protection. 
= The control of data capture, usage, storage, retrieval, and destruction to prevent data 
corruption at any stage of its lifecycle. 
= The use of technological safeguards to protect data against internal harmful behavior or 
hacking. 
= The safety of information communicated with third-party programs or services. 
= The safety of information communicated with third-party programmes or services. 


Businesses are in the early stages of building their data management strategies 

Only 25% of companies feel like they are exactly where they want to be with their corporate data 
management, down from 31% in 2015. Although digital data has long been a part of IT 
operations, there has not been much focus in terms of job roles or defined components. The hype 
around big data highlighted a need for comprehensive data policies, and businesses are now 
beginning to build discipline around capturing, processing and analyzing data. 

There are many challenges in tying data management to business strategy 

The list of challenges that businesses are facing in building a data strategy shows how important 
it is to have an established process. For example, 38% of companies cite a desire to speed up 
their data analysis, which involves both infrastructure and process. Similarly, 37% cite the need 
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to integrate data throughout the organization, which involves having the right storage solutions 
but also the right workflow. Across infrastructure, skills and policies, there are a range of issues 
that businesses have to solve to properly manage their data. 


OBJECTIVE 

«To know about the recent trends in data management security. 

= To get idea about overall data management strategy. 
MARKET OVERVIEW 
Much has been made of the importance of data in the digital economy. Data has been called the 
“new currency” and the “new oil” of business an asset so critical that it undergirds the entire 
operational structure. Yet for all the value being ascribed to digital data, there is less 
consideration for how that data is managed. 
There are several possible reasons that comprehensive data management has not received the 
attention it deserves. First and foremost is that the view of data as a critical asset is a relatively 
recent phenomenon. Obviously companies have been collecting and analyzing data for decades, 
but they did not necessarily treat this analysis as a primary discipline. Industry observers believe 
that the first Chief Data Officer (CDO) was appointed in 2002, and a 2018 study from New 
Vantage Partners showed that the number of firms employing a CDO had reached 62.5% after 
hovering at a mere 12% in 2012. The role of data scientist is one of the hottest jobs in 
technology, but it is also a recent creation, born during the big data craze. Earlier, there was not 
an equivalent “data engineer” role in the same way that companies employed network engineers 
or server administrators. 
Another reason that data management gets less attention is that it has many different facets 
which are major topics in their own right. Privacy is clearly something that most businesses are 
focused on today as they determine the best way to be transparent while still maintaining a 
competitive edge. Data breaches are top of mind as companies try to ensure ongoing operations 
and continued trust from their customers. Each of these areas has been the topic of much debate 
and dedicated regulation (such as GDPR or the California Consumer Privacy Act), but they are 
still just pieces of an overall data management strategy. 


Recent Trends in Data Management Security 

Ethical issues surrounding data such as data privacy and theft have been on the rise. Data 
security continues to be something that all companies put on the forefront of their activities. The 
war for cybersecurity has been ongoing: and it seems that it will be ongoing for a while. As slow 
as the progress may be, one would be happy to say that there has been a significant improvement 
over the recent past. For a better understanding of what is happening in cybersecurity, the 
following are some of the trends that you should be watching. 

=" General Data Protection Regulation (GDPR) 
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Well, it is a data protection regulation that is mostly there for the EU citizens. It has primarily not 
been implemented yet. However, if everything works as expected, the regulations may as well as 
spill over to other nations. 

=" Artificial intelligence and machine learning 
Which role will artificial intelligence and machine learning play in the protection of data? Well, 
they can be good at detecting potential attacks way before they happen. It is something that 
humans have not been able to get around. As much as the trend may be good news for data 
protection. There still are attackers that may attempt the same. They are still vulnerable. 

=" Better Breach Management 
What does it take to handle a breach effectively? It is a no-brainer. Proper communication is key. 
If such an event occurs, giving the victims the right information will go a long way in preventing 
matters going from bad to worse. Disclosure should take place as soon as possible. If 
vulnerabilities have been identified, patching up should also be done without wasting time. 

=" Ransomware 
Ransomware will still be a problem. For those who are unaware, there is malicious software that 
bars people from accessing their data unless they pay ransom or also threatens to publish their 
data. It is what is referred to as ransomware. Updating systems and reinforcing defenses goes a 
long way in keeping ransomware at bay. 

=" The IoT 
As society continues to embrace the Internet of Things, so do they welcome a weak point? An 
increase in internet connected devices gives attackers easy access. It is impossible to get rid of 
IoT as it comes with a set of perks, which outweigh the cons of course. Therefore it is advisable 
that companies and people take extra security measures. Use of strong passwords and adding 
additional layers of security is a great way to go about it. 

= Intercloud and multi-cloud technologies 
More and more data and applications are moving to the cloud, and this data migration requires 
business leaders to implement complex data management strategies and technologies. Some 
include managing data within the same cloud ecosystem, handling different cloud services, or 
using an on-premises data management system. In fact, a 2021 IDC survey found that nearly 
82% of businesses currently use or plan to use multiple clouds within the next 12 months. Multi- 
cloud technology allows a data management service to operate on more than one cloud 
ecosystem. On the other hand, intercloud technology lets data management systems to 
seamlessly collaborate using different cloud services running on diverse cloud ecosystems. As 
such, multi-cloud and intercloud data management is becoming more crucial to support diverse 
data management strategies. 

=" Data fabric 
As volumes and data types continue to increase as businesses migrate to the cloud, seamlessly 
weaving together a network’s data is necessary to make a company more efficient and profitable. 
Data fabric is a cloud-based architecture that uses a data storage ecosystem in theory and 
practice. It offers large sets of tools, granting centralized access to data from multiple sources. 
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This single view of data can be used across the network. Data fabric system offers several 
benefits, such as eliminating data silos, enabling hybrid cloud, simplifying data management, 
reducing data disparity, and augmenting scalability. 

Benefits of Data Management 


Reduced data silos: 

Most, if not all, companies experience data silos within their organization. 
Different data management tools and frameworks, such as data fabrics and data lakes, 
help to eliminate data silos and dependencies on data owners. For instance, data fabrics 
assist in revealing potential integrations across disparate datasets across functions, such 
as human resources, marketing, sales, et cetera. Data lakes, on the other hand, ingest raw 
data from those same functions, removing dependencies and eliminating single owners to 
a given dataset. 

Improved compliance and security: 

Governance councils assist in placing guardrails to protect businesses from fines 
and negative publicity that can occur due to noncompliance to government regulations 
and policies. Missteps here can be costly from both a brand and financial perspective. 

Enhanced customer experience: 

While this benefit will not be immediately seen, successful proof of concepts can 
improve the overall user experience, enabling teams to better understand and personalize 
the customer journey through more holistic analyses. 

Scalability: 

Data management can help businesses scale but this largely depends on the 
technology and processes in place. For example, cloud platforms allow for more 
flexibility, enabling data owners to scale up or scale down compute power as needed. 
Additionally, governance councils can help to ensure that defined taxonomies are 
adopted as a company grows in size. 


Data Security Challenges 


The most significant impact of a data security breach is losing business from current and 
potential customers. 


The Ponemon Institute report points to poor passwords or credential management and 
misconfigured cloud data storage that allows public access as the top two causes of data security 
breaches. As organizations gather and store more information from digital networks, big data 
security challenges and cloud data security challenges increase. To avoid big data security threats 
and concerns, everyone in your business must be aware of big data security and privacy 
problems; such as: 


Security practices are deemed to conflict with agile development methods. 

Inadequate knowledge of how data flows into and through an organization. 

Organizations do not know why data has been gathered or created or how to maintain the 
data to be compliant. 
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= Misuse of email or other forms of social media or digital communication to exchange 
information (Dropbox or Zoom data sharing, for example). 
= Lack of understanding of who has access to what and why and keeping that knowledge 
current as roles change or people leave. 
= Allowing data to become forgotten (old or stale), representing an opportunity for a data 
breach or fines. 
= Immature security and network protection (lack of proper encryption, firewalls, and 
vulnerability scans). 
= Postponing updates to applications that include security patches. 
* Lack of ability to monitor how staffs working from home interact or share data. 
* Allowing for the creation of unmanaged applications instead of improving applications to 
ensure ease of data use and exchange for employee tasks. 
Conclusion 
Enterprise data landscapes of the future will be set up in whole different ways. In the years to 
come, data ownership will be considerably more diffused, as you have learned throughout this 
book. Enterprises will continue to be compelled to step outside of their data model management 
comfort zone. 
This book is a significant introduction to scaled architecture. It is original and challenges 
conventional thinking. It has universal integration architecture and various contemporary 
patterns to support the needs of data consumers, which are constantly expanding. The metadata 
models and guidelines offered in this book are created to help you establish consistency in the 
distribution and integration of your data. The objectives of the three integration architectures 
vary. 
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Abstract: In today's world, digital marketing is critical for human information sharing and 
usage. Digital marketing refers to the use of electronic media to reach out to customers in order 
to promote items or companies. Online marketing, often known as internet marketing or web 
marketing is a type of marketing that involves the use of the internet. The current state of digital 
marketing includes banner advertising, search engine optimization, and social media marketing. 
Digital marketing has become a globally popular trending sector. The goal of digital marketing 
is to apprehensive people and allows them to interact with the product through high-quality 
digital media. In comparison to the previous year, the number of mobile users has increased. It 
is quite difficult for them to increase their sales. A shift in how things are handled, such as 
message on the website and advertising on the sites, would offer the sales team a tremendous 
boost. Innovation that includes a Digital Marketing product is more common, but innovation that 
does not include a Digital Marketing product is rare. There are numerous possibilities and 
forecasts. This research paper throws some insights about the trends of Digital Marketing. 


Key Words: Digital Marketing, Internet, Trends 


Introduction 


Marketing is the process of selling goods and services, and it is the lifeblood of any 
economy. To fulfill their commitments to their stakeholders the owners, customers, and society 
at large all businesses and firms accomplish these two core functions. They produce a benefit 
that economists refer to as utility, which is ideal for solving problems. It is the ability of a good 
or service to satisfy a need. This utility is created when a company converts raw materials and 
components into finished goods and services. Marketing gives critical insights for categorizing 
consumer preferences. The production function of a company is responsible for the actual 
formation of form utility. The primary goal of marketing is to make time, place, and term useful. 
Digital marketing showcasing is the cycle of advancement of items brands movement, selling of 
items and administrations through internet promoting. It is just individuals say that web-based 
media advertising, search showcasing, email promoting. It is likewise called of electronic media. 
The business special produced using the web, social showcasing, cell phones, electronic 
bulletins, TV, radio channels and video based substance. 


Digital marketing in India 


Computerized promoting outline uncovers that Social media has been assuming a 
supporting part to advertising. Throughout the long term, it has been seen that 92% of online 
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media clients are from cell phones. This empowers the size of computerized showcasing ventures 
and extends the skyline of web based publicizing India. ‘International Journal of Advanced 
Research Foundation’ shows that India is getting to the brilliant time of the Internet area between 
2013 to 2018. It is the unimaginable development of computerized showcasing openings and 
common development reception for E-Commerce, Internet Advertising, Social Media, Search, 
Online Content, and different Services. 


In the current situation, the advanced promoting industry is routinely proceeds and 
growing a top in India. The earlier year additionally employments of specialized apparatuses 
have changed for the advanced cycle. It is a trustworthy arrangement online cycle or action. The 
customer conviction that online data is virtual data is fortunate or unfortunate based on consumer 
loyalty. There is nobody could tune in or comprehend about the online ads for buying food, 
furniture or garments. Any item can be sell internet showcasing because of trust and 
reestablished back to online data. It is truly for showcasing drives. The transformation 
procedures come from the correspondence enterprises. The minimal expense of the handset is 
presently accessible creation it likely for India to have around 600 million web endorsers which 
at long last makes an interesting business opportunity to offer to a developing populace. Besides, 
the improvement in the advanced advertising business in India clears in the showcasing shifts 
from obscurity to uniqueness. 


Innovation on the Internet presently looks more material instead of the uncertainty of 
uniqueness previously. Also, advertising data is influencing along in a comparable line with 
amusement. Individuals of India positive a thrilling strength for eternity. This objectives their 
consideration into the advancement data. A few components have been set up to add to the 
development of computerized promoting in India. Prior to now, web practice was just implied for 
the affluent. There is presently an extraordinary change in the lifestyle of the working class. The 
very dominant parts presently approach the web in India and are anticipating web based 
advertising India. Web and 3G penetration upset the promoting current circumstance for the two 
purchasers and advertisers. It was found that adjustments of way of life and way of life had 
expanded the degree of utilization, worth and furthermore the example of utilization. The nature 
of utilization in the downtown areas of India is on a high side. Independently from battles to 
bring in cash, individuals want some different things to be done at their own convenience. The 
accompanying overview from individuals shows the size of the Digital Marketing industry in 
India: In the year 2016, an incorporated computerized promoting organization is 34% at the 
year's end 2017, the organization income to be expanded by 30% the markers accept that no 
adequate and conventional model of promoting will make 72%. 


In 2017, 80% organizations will expand their computerized advertising spending which 
might outperform the IT financial plan. Just the uneducated people could not get to the 
possibilities of the advanced promoting as a result of the openness to registering gadgets and PC 
training. A considerable lot of individuals in this class actually don't believe the strategy for an 
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online installment and they need preparing in English Language and other unknown dialects to 
advertise online in worldwide business sectors. 


As in light of the examination motivation behind the examination made by the Internet 
and Mobile Association of India (IAMAI, 2008), the assertion has become a real mass 
correspondence instrument having around 286 million information in the year 2008. The Indian 
media communications market has superb development and extension on the base to [AMAT is 
projected to go past 500 million continuously 2010. As per TRAI, the quantity of portable clients 
situated in India developed to 980.81 million clients in the second quarter in the year 2015. The 
Mobile gadget is likewise the reception of new instruments or provisions acquainted with getting 
higher step by step. SMS showcasing is one of the genuine mass market media channels across 
numerous socioeconomic before the assembly of versatile web and gadgets .It is the underlying 
period of the advanced showcasing industry in India. Top organizations have begun investigating 
the significance of advanced showcasing. The majority of the medium-size organizations an as 
yet suspecting to adjust to computerized advertising. 


Corporate administration will be upbeat to expand the uplifting news on their item to the 
entire gigantic populace. Proficiency schooling is more escalated in the nation and the public 
takes up internet publicizing India. That is, proficiency in the English language and another 
unknown dialect, education in the utilization of PCs and more computerized advertising 
mindfulness by learning advanced promoting. Arising as quite possibly the most quickly creating 
economies globally, India offers radiant freedoms for the development of organizations. This 
sounds accurate, particularly for computerized advertising. As of now, there are of 35% of the 
Indian populace that approaches the web. This figure might appear to be low, yet taking into 
account that India's populace surpasses a billion, this implies that there are around 462 million 
web clients in the country. Further shows that, the web entrance rate is anticipated to accomplish 
above 55% before the finish of 2025 because of the quick improvement of broadcast 
communications foundation. 


According to the report 'Mary Meeker Annual Internet patterns' for the year 2017, the 
nation's pace of web use is quickly developing demonstrating that the Golden Age of 
computerized advertising in India. Adjusting to advance advertising has consistently been a state 
of distrust for Indian advertisers. This is essentially because of the lacking reach of computerized 
channels to forthcoming crowds. Notwithstanding, advertisers are starting to open up to the 
possibility of advanced showcasing with the web turning into an imperative piece of individuals 
lives. Truly, the normal financial plan apportioned to advance showcasing developed to 21% in 
2017 from 19% in 2016. This is unsurprising to have an enormous surge forward in succeeding 
years. According to the 'Social's Global Digital’ Report for 2019, there are 1.190 billion portable 
memberships in India. In the estimation of records for 87% of the populace. In the following 
coming a very long time as versatile information plans in the nation become more moderate and 
unavoidable. Portable admittance to the web is relied upon to turn out to be more boundless. 
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In addition, there are in excess of 310 million dynamic web-based media clients in India. 
The main interpersonal organization in the nation is Face book with around 300 million clients in 
2018. There are Instagram adherents around 75 million clients, LinkedIn has 54 million clients, 
Snapchat has 11.15 million clients and Twitter has 7.65 million dynamic clients in India. The 
eventual fate of computerized showcasing is looking incredible. The principle justification 
showcasing is simpler and more eco-accommodating access. It is additionally a great deal of 
efficient moreover. Internet showcasing takes on an organization is an outcome arranged mode. 
It is each change is spent and the specific numbers as far as traffic, transformations, the pages, 
and traditional channels. 


In India, more than 1.5 lakh occupations make computerized advertising organizations. 
Advanced promoting parts are given underneath: 


e Search motor advancement 

e Paid search 

e Email showcasing 

e Social media showcasing 

e Content showcasing 

e Content composing 

e Inbound showcasing 

e Conversion rate advancement 

e Web examination and revealing 


CONCLUSION 


Computerized showcasing is one of the central changes in India towards digitalization. It 
is looking for additional on the web to find the best course of action outline for the shippers 
around India. Advanced advertising, for instance, Search Engine Optimization (SEO), Content 
showcasing, web crawler promoting, online media advertising, web based business, Social media 
improvement, digital books, email advertising, are winding up progressively ordinary in our 
moving innovation. Today it related with what application and Face book and the extending use 
of internet organizing are making new entryways for computerized advertisers to get in the 
customers through advanced stage Digital showcasing is monetary information and financially 
affecting the businesses. The effectiveness of the Mobile Marketing method is extremely viable 
and fundamental. It gives quick development. However, the fundamental idea is to zero in on the 
right clients. Through Digital Marketing, the objective can be reached without any problem. For 
as long as two years, there is a discussion about unique substance and its incentive for the 
promoting business. There will be a nonstop change and molding our view of data. Quality is a 
higher priority than any time in recent memory and Quantity is the previous beat. 
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ABSTRACT: Over the past ten years, the number of customer management-related research 
publications has grown dramatically (by 70%), with core areas or themes focusing mostly on 
topics like customer satisfaction, customer service, customer loyalty, customer relationship 
management, and customer value. While other important subjects have stayed largely constant, 
the number of published publications connected to customer relationship management looks to 
be declining after peaking in 2013 (a 25% fall). This would imply the emergence or growth of 
new trends in customer management. This paper's goal is to investigate and highlight existing 
and emerging trends in customer management through a survey of the literature from marketing 
and related periodicals. 

Keywords: Customer management, customer satisfaction, customer relationship, emerging . 


INTRODUCTION 

There was an increase in customer management research and publications about customer 
management issues more than ten years ago. Customer satisfaction, customer service, customer 
loyalty, customer relationship management, and customer value were the key topics of 
discussion. Since then, organisations and customers have undergone changes that have occupied 
the imaginations of academics and practitioners. For instance, a worldwide economic downturn 
has had an impact on enterprises’ responses and consumer purchasing behaviour. Meanwhile, 
customers now have more influence because to a sharp increase in innovations and new 
technology. Additionally, the speed at which decisions are made and actions are taken to 
maintain competitive advantage has greatly increased. The number of publications addressing 
customer management concerns between 2007 and 2013 reflects these trends. 

CONCEPT 

This concept advocates that a manufacturer should begin his task with the consumer focus. He 
has to primarily study the consumer and understand the needs, desires, requirements and 
conveniences of the latter. A manufacturer should design a new product or improve an existing 
one strictly keeping in mind the needs, desires etc. of the consumer. The product should exactly 
satisfy the consumer. 


ANALYSING MARKET OPPORTUNITIES 

Marketing management collects and analyses information related to consumer’s needs, wants 
and demands, competitor’s marketing strategies, changing market trends and preferences. This 
helps to identify market opportunities. 


Volume -1 @ January ‘2023 to March’2023 —Pages from 80 to 82 


@NCAS-EDITED BOOK IN CHAPTER “TRENDS IN COMMERCE AND MANAGERIAL SECTOR “ 
ISBN: 978-81-956718-1-6 


1.Determination of Target Market: 

Marketing management helps to identify the target market that the organization wishes to offer 
its product. 

2. Planning and Decision Making: 

Marketing management helps to prepare future course of action. Planning relates to product 
introduction, diversification. Decision making regarding pricing, selection of promotional mix, 
selection of distribution channel is taken by the marketing management. 

ASSESSING THE MARKETING OPPORTUNITIES 

Determination of marketing objectives and assessment of the marketing opportunities for the 
firm, is an important function of marketing management. The constantly changing market 
conditions and opportunities make it imperative for the marketing management to come out with 
planned progammes to meet the challenges, and reap the opportunities. 

1. Planning the Marketing Activities: 

Planning is an important managerial function. Planning of marketing activities is a crucial task 
and involves numerous steps. It involves planning effective strategies to achieve the desired 
marketing objectives. It is concerned with formulation of policies relating to product, price, 
channels of distribution, promotional measures, forecast of... 

2. Organising the Marketing Activities: 

Another significant function of marketing is organising it implies determination of various 
activities to be performed and assigning these activities to right person, so that marketing 
objectives are achieved. In the light of the changing concept of marketing, it is necessary that the 
organisation structure is flexible and accommodative. This will help in better interaction between 
organisation and environment. 

3. Co-Ordinating Different Activities of Enterprise: 

Even the best of planning will not be rewarding if there is improper coordination between 
different activities of the organisation. Marketing involves various activities and these are inter- 
related and interdependent. Product decisions, pricing strategies, channel structure research 
activities all require proper coordination. Only then the objectives can be achieved. 

4. Directing and Motivating the Employee: 

A good direction is a must for effective performance of marketing functions. Direction helps in 
rightful performance of the work. Different leadership styles are practiced to guide the 
subordinates. A leader directs his subordinates and ensures through effective supervision, that the 
performance is as per planned specification. At the same time, it is necessary that employers are 
properly motivated. Motivation not only helps in better performance by the employee. 
CONCLUSION 

This review shows a gradual move away from traditional themes such as customer relationship 
management and customer satisfaction towards trends such as getting the culture right and 
connecting better with customers. The themes highlighted all relate to ways in which companies 
can enhance their engagement and interaction with customers in a changing world; a world that 
is constantly changing because of advances in technology and a proliferation of online 
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communication, alongside increasingly powerful and demanding customers. Today's customers 
prefer to buy from companies whonot only genuinely understand their needs, but also understand 
how their offerings fit into their customers ' lives. Customers ' expectations of companies are 
higher ... 
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Abstract : The banking industry is facing several changes. Control is now in the hands of the 
customer, rather than the bank. Technology changes the traditional business transformation. 
Banks need to react to this new customer-driven environment with innovation in business 
models, operations, and IT. This innovation helps organizations to enhance or redesign the 
services at a very low expense. Cloud technology offers a new model for delivering 
innovative client experiences, effective collaboration, improved speed to market and 
increased IT efficiency. Cloud computing provides a platform for optimizing financial 
services operations while creating and delivering the kind of innovative services that 
differentiate and propel your business forward. Cloud services deliver revolutionary 
performance that empower the banking industry to automate and manage their processes. 
This article discuss about the uses, strategy and importance in banking sector for the better 
management. 

Key words: Banking, Industry, Client and Empower. 


Introduction 

Although the idea of network-based computing extends back to the 1960s, many 
people think that on August 9, 2006, when then-Google CEO Eric Schmidt presented the 
word at an industry conference, "cloud computing" was first used in its current sense. In 
order to link people and data from everywhere at any time, Joseph Carl Robnett Licklider is 
thought to have created cloud computing in the 1960s while working on the ARPANET. A 
modest amount of disc space was made available to CompuServe's consumer users in 1983 so 
they could upload any files they want. For mid-market vendors, academic institutions, 
governmental agencies, and microfinance and telecom firms, IBM launched a cloud facility 
in Bangalore in 2008. One of the first cloud storage providers is Dropbox. It maintains all 
customer files in one location, thus enabling any device to access them anytime and from 
anywhere. 

The phrase "cloud computing" serves as a catch-all for the technology that enables 
on-demand computing services, resource sharing, and ubiquitous accessibility to applications 
from anywhere in the globe (Buyya et al., 2009). The fundamental idea behind this strategy is 
to offer software, platform, and infrastructure on-demand services (Buyya et al., 2011). SaaS 
(Software as a Service) is the most extensively used type of cloud services for banks, with 
exceptions being made in peripheral, non-core solution areas including collaboration, 
customer relationship management, and human resources. 

Banking and cloud computing 
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Both cloud computing and financial services place a high priority on security, privacy, 
and trust. Cloud security resembles online banking security measures in certain ways. Both 
must use technology tools including firewalls, intrusion detection/prevention systems, 
antivirus software, authentication, authorisation, and encryption, among others. 

There was a time when money and other valuable tangible assets were retained in 
secret places because people did not trust banks for depositing their wealth. The two-way 
trust-winning process took almost half a century to build the users’ trust towards the bank. 
Nowadays banks are often seen as the most secure institutions in the world because people 
entrust banks with their money. We contend cloud computing will also evolve in a similar 
manner in the sense of trust establishment. Before the advent of cloud computing, clients had 
to store their valuable data on their own terminals and they were frequently unable to access 
their data on demand. 

Cloud computing and banking systems are similar. Money and other priceless tangible 
items were once kept in hidden locations because individuals did not trust banks to store their 
riches. It took close to 50 years for the two-way trust-winning process to increase people’ 
faith in the bank. Because consumers trust banks with their money, banks are now frequently 
regarded as the most secure organisations in the world. According to our predictions, trust 
will also develop in cloud computing in a similar way. Prior to the development of cloud 
computing, customers were required to save their important data on their own terminals and 
regularly had access issues. 

Major criteria - implementing Cloud Computing in banking system. 

From the perspective of infrastructure, it is possible to identify capabilities that refer 
to the service infrastructure and tools that can provide technical support for cloud adoption. 
Named components in cloud architecture include services, provisioning, and model 
packaging. On the other hand, there are capabilities that define the complete architecture and 
various signals for the adoption of the Cloud. Additionally, the paradigm may provide 
interoperability and self-service. The Cloud Computing model's business and strategic 
component enables the Cloud movement to move forward. It includes components like 
estimated expenses, intended benefits, coordinating principles, and corporate innovation. The 
service selection and service level agreements are examples of capabilities that are becoming 
more important in cloud initiatives. The key drivers in Cloud Computing model can be 
defined in components such as: agility, lower the barrier to entry, cost, and efficiency 
(Apostuer al., 2012). 

From the user-driven platform perspective (platform as a service deployment) and 
from the deployment portal perspective, the cloud deployment can be described as: the 
request for application deployment, the adjusting of the capacity as demand changes, and the 
retirement of the application when it is no longer required. Since cloud systems serve as a 
crucial foundation for distributed applications, cloud deployment is dispersed, as seen in the 
figure. 

Four deployment models are suggested by Paper Mell and Grance (2011) as part of a 
cloud paradigm that provides access to a pool of shared computing resources: Private cloud, 
Community cloud, public cloud, and Hybrid cloud. Private clouds will be the main entry 
point into cloud computing for most banks. To create and distribute virtual application 
infrastructure and communications services for internal business users, private clouds are 
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constructed within a company's data centre. Due to their great elasticity, these service 
components can change in size to satisfy service-level requirements. 
Strategy and key benefits. 

Cloud computing is about machine arbitrage, just as outsourcing and offshoring are 
about human arbitrage its basically getting better utilization from servers that are operating at 
different capacity, whether inside or outside the organization. To start with, an organization 
should never try to move everything to the cloud environment. While laying out the roadmap 
for cloud computing, there are certain rules that one should follow. Choose an area where the 
threat of impact on data security is minimum as this is an area of major concern, for any 
business set up and then create value by getting that machine arbitrage at lower costs. 
Wherever the benefit of cloud computing is large accompanied with a concern on security, 
work with regulators and the risk community to figure out what more they need to build back 
to ensure a robust security and let people (users) decide whether they are going to have it 
(Apostuer al., 2012). 

While some large banks are optimistic about the uptake in the cloud technology, 
others are cautious and await the answers to security & regulatory questions. In a recent 2010 
survey of 186 banking technology professionals conducted by Bank Systems & Technology 
and InformationWeek Analytics, bankers who expressed an interest in cloud computing were 
asked on why they care. The majority, 73% pointed to the ability to meet user demands 
quickly and achieve scale in the cloud. Large, organizations can benefit from these services 
just as much as small or start-up businesses. 

Cloud environments pose many management challenges, including versatility, 
scalability, automation, interoperability, security, and diagnosis (Martin-Flatiner al., 2014) 
Benefits of Cloud Computing in various banking IT service areas: 

e Analytics: combining consumer data from several financial platforms to provide 
insights almost immediately. 

e Collaboration: Giving staff from various branches access to trading and banking 
systems via a cloud infrastructure with high levels of security 

e Usage-based pricing and savings Billing: Financial organisations may use cloud 
computing to transform a significant upfront capital expense into a smaller, recurring 
operating cost. No significant expenditures in new hardware or software are required. 
Additionally, because of the distinctive features of cloud computing, financial 
institutions are free to choose and pay for just the services they need. 

e Desktops and other devices: By deploying a private cloud to centralise desktop 
administration, banking staff may access the necessary data and apps remotely 
without giving up control. 

e Applications in the industry: Enabling payment providers to update and standardise 
transaction processing. 

e Computing infrastructure:Giving banks the ability to efficiently allocate, extend, 
and reallocate capacity eliminates the complexity and expense increases associated 
with scaling up conventional network architectures to meet future expansion. This 
provides banks flexibility and agility. 
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e Infrastructure storage: supplying expandable storage options to meet the real-time 
requirements of current trading and analytics procedures. 

e Managed backup: Archiving a bank's crucial business data so that it can quickly and 
easily recover in the case of a crisis (Rieger et al., 2013). 


Conclusion 

The most recent and cutting-edge method of creating an intranet for a business is 
cloud computing; in addition, this method can address many issues, including security, 
activity flexibility, and portability of work profiles. The only requirement is a client that can 
be used to run intranet applications. In addition, the hardware issues that arise during tasks 
like upgrading, migrating, and maintenance are no longer a concern for business 
management, expenses, or planning. For businesses with a spread, global profile, cloud 
computing, whether private or public, is the finest method for managing their computerised 
activities. Practically all types of businesses, from public to private, financial, and banking to 
non-financial, such as cadastral area, benefit from cloud computing. The constraint is caused 
by the devices used by end users. For instance, in the banking industry, some reports suffer 
from poor presentation and understanding even though they are run via cloud infrastructure. 
Because of its virtualized flavour, cloud computing will continue to be a viable option for 
modernising business operations. It can coexist with intranet zero or thin client designs; in 
reality, the difference in selecting the best option depends on the flavour of the business 
operations. 
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ABSTRACT: Today the world is trending with business. Nowadays most of the people are 
interested in doing business instead of doing professional jobs. Especially youths are more 
interested in starting business individually. Those who are interested may face several 
problems and one of them is investment .The best solution for this is Angel investors. Here, 
in this article we are discussing about the Angel investors which includes ,types ,origin and 
how to find Angel Investors. 

Key words: Trending, Professional, Solution and angel. 


INTRODUCTION 

Angel investor are individual who provides capital for a business or businesses start-up, 
usually in exchange for convertible debt or ownership equity.An individual who has both the 
financial capital and the desire to provide funding for startups can be an angel investor. They 
usually give support to start-ups at the initial moments and when most investors are not 
prepared .There is no certain educational qualification to become an angel investor. They 
come from various backgrounds, like business, engineering or finance. They are often highly 
experienced people who know about the business, equity investments, startups and 
entrepreneurial world and risk management.A small but increasing number of angel investors 
invest online through equity crowdfunding or organize themselves into angel groups or angel 
networks to share investment capital, as well as to provide advice to their portfolio 
companies.These effective angels help entrepreneurs to shape business models,create 
business plans and connect to the resources without stepping into a controlling or operational 
role.They do not depend on an investment vehicle or other investors to make a decision, that 
is, it is a much faster process than a venture capital whether professionalized or not. 


ORIGIN OF THE ANGEL INVESTOR 

The term “Angel” originated from the Broadway theater, where affluent individuals provided 
money for theatrical productions. The wealthy individuals provided funds that were paid back 
in full plus interest once the productions started generating revenue. Angel investing began 
when affluent investors gave firms financing for stock. Charles Dickens used the phrase 
angels “Martin Chuzzlewit” in 1828.During this time, such investments were undertaken by 
affluent people ready to risk failure for enormous potential rewards.The founder of the Centre 
for Venture Research and also a professor at the University of New Hampshire, William 
Wetzel, coined the term “Angel Investor” in 1978 after completing a study on how 
entrepreneurs raised capital for businesses. He used the term to describe investors who 
supported start-up businesses with seed capital.Silicon Valley is the home of modern angel 
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investors and also home to the largest number of start-ups in the United States. With 
platforms like AngelList, start-up companies can pitch directly to potential angel investors 
and secure funding for their business. Also, there are dozens of boot camps and conferences 
every year where entrepreneurs meet with investors one-on-one and pitch their ideas.Angel 
investors are retired entrepreneurs, doctors, lawyers, and successful people in business 
looking for ways to stay updated with the happenings of the business and earn an income on 
the side. Furthermore, they make use of their entrepreneurial skills, experience, and networks 
to help new entrepreneurs launch their business. Unlike venture capitalists, angel investors do 
not solely rely on monetary returns for motivation. They are motivated by the persistence of 
young entrepreneurs to succeed and build an empire for themselves 


HOW TO FIND AN ANGEL INVESTOR 


Finding an angel investor is not that easy. You will have to look for someone who matches 
your background and experience, understands your industry, and is interested in investing in 
your company. 

Some of the steps to find angel investors: 

1.Find a list of investors from online or offline resources. 

2.Look for investors that match your background and experience level. 

3.Find out if any investor has already shown interest in similar ventures. 


TYPES OF ANGEL INVESTORS: 


1) The Family Investor: 
The Family Investor is not really a classic Angel Investor at all, but a supportive family 
member that “knows you.” Their motivation comes from the interest in supporting a family 
member or friend. Their basic investment thesis is that they trust you. Based on the financial 
situation of the individuals involved and the relationships this investor can work. 


2) The Relationship Investor 
The Relationship Investor is a co-worker from a previous company or a business friend 
known for a while. This investor may or may not understand what a new company is doing, 
but has a track record working. The Relationship Investor can also be wildly supportive in 
terms of finding employees and other resources. 


3) The Idea Investor 
The Idea Investor is probably very familiar with the space your company is targeting. Their 
investment is based on the idea and there is little emotion around the table (always a good 
thing).An influential Idea Investor makes a good early board member for the company. 


ANGEL INVESTORS IN MODERN MANAGEMENT 


Angel investors typically have high net worths and extensive business experience that they 
can leverage to help the companies they fund . Once they’ve invested in a startup and 
received their appropriate equity , they usually assume an advisory role for that 
organization’s leadership . In most cases , they invest in industries they’re familiar with a 
trend that can make them excellent networking resources for startups . They’re often well 
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connected and can refer founders to other private investors as their businesses mature .Angel 
investors act as a link between self-financing or borrowing money from friends and family 
and securing investments from reputable venture capital firms for the majority of early-stage 
startups.Angel investors frequently have substantial financial resources and _ broad 
commercial knowledge, whichtheycan use to the advantage of the businesses they fund. 
TOP ANGEL INVESTORS IN INDIAN 

e Amit Lakhotia 

e Anand Chandrasekaran 

e Anuj Srivastava 

e Anupam Mittal 

e Binny Bansal 


CONCLUSION 

Angel investors collectively invest millions of rupees in startup and entrepreneurial ventures 
yearly, they are usually the first outsiders to supply startups the much-needed equity to kick 
start the startup business. Angel investing goes beyond the desire to make money for 
investors, it has more to do with the passion to uplift budding entrepreneurs and pursuing 
one’s own passion by being an angel to the venture one wants to help succeed. Angel 
investing has a lot to do with the grit and the knack for taking a risk and less about being a 
mere money lender to business. 
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ABSTRACT: Under the influence of globalization and_ internationalization, 
corporations are emerging, and competition is taking on an international dimension. 
For companies, it is becoming necessary to adapt their traditional ways of doing 
business to the changed situation and new market opportunities, which results in the 
emergence of new management methods and tools. This research paper is based on the 
secondary information material. This research paper provides nautical analysis of 
the various types of current occupations and how they are managed or attempts to 
conduct descriptive or theoretical studies. The type of trade and its management 
before the industrial revolution was very different from modern times, and the 
development of technology after the industrial revolution led to major changes in the 
form and method of trade and its management, and in the 21st century the development 
of technology thus vary fast change of business trend and management. This research 
paper focused in recent trends in business and management with the aim of 
conducting a thirty trend study. 


KEY WORDS: Recent Trends, Business, Management, Tertiary Production, Pink 
Color Workers. 


I. INTRODUCTION 

Humans have been able to develop a large number of technologies on the strength of 
their intellect. The development of this technology has led toa great deal of change in 
trade and management as per experience. In the present age, the nature of trade and 
management has changed drastically. Human resources are one of the most important 
factors behind these technological changes and changes in trade and management 
conditions. There are two main types of human resources: quantitative and qualitative. 
This quality-of-life belief has led to major changes in business and its management, 
respectively. In this age, due to the development of technology, various new branches 
such as e- learning, marketing and marketing have emerged. There are five main types 
of human economic activity, but trade is a third type economic activity and business 
activity is also known as Pink Color Workers. This research paper is based on secondary 
data. This research paper studies the Recent Trends Business Management as also the 
work is designed from the point of view of theoretical approaches or is a descriptive 
study. 


AIM AND OBJECTIVE 

The aim of this research paper is to work on recent trends in business management as the 
nature of business and management has completely changed in modern times. The most 
important reason behind this is the change in technology. This research paper is based on 
secondary data, this research paper has been prepared with a view to theoretical based 
information on the nature of trade and its management in modern times. The research 
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papers have been taken from various journals, reference books and the Internet 
information or website. In this research, the definition of trade has been studied in 
terms of the type of tradeand its modern form. It also provides information on how these 
trades are management. 


A) RECENT TRENDS IN BUSINESS: 
The nature of trade before the Industrial Revolution was very different from the 
present form of trade. As technology developed in the world, so did the form 
and pattern of trade. But the main reason why the nature of trade has changed 
completely in recent times is because of the changes that have taken place in the 
21st century,as well as the large-scale e-learning that has brought about great 
changes in trade. 

1. Business Management Systems (e-learning, e- commerce, e-business, e- 
finance, risk management, agent-based computational economics, artificial 
market, derivatives pricing, portfolio management and asset allocation, stock 
market, forex market analysis, dynamics and simulation, financial modeling, 
computational economics, emotional intelligence, intelligent management, 
BPR) 

2. Statistical Modeling :( Regression Analysis, Principal Component Analysis, 
Time Series Analysis etc.) 

3. Production: (Inventory and Process Management, Supply Chain Management 
etc.) 

4. Marketing: (Strategic Marketing & Planning, Product Portfolio, Management, 
Consumerization Vs Customization, Strategic Branding in Global Market Place, 
Market Logistics and its importance, Managing the Supply Chain, Corporate 
Communication — Role in Marketing, Ethics & Social Responsibility in 
Marketing, Industrial Marketing, Marketing across the Borders, Sensory 
Branding, Importance in Marketing Customer Relationship Management (CRM), 
Service Marketing etc). 

5. Distribution: (Wholesale, retail, e-commerce etc.) 

Finance: (Finance & Accounting, International Finance & Trade, Merger & 
Acquisitions, Derivatives Market, Banking & Insurance, Mutual Funds, Money 
Management, Return on Marketing Investments, Trends in Consumer Finance 
Industries etc.) . 

7. Human Resource Management (HRM) : (HRM and the business environment, 
Organizational HRM, Strategic HRM, People Management, Industrial Relations & 
Legal HRM, Employee Turnover & Attrition, Training & Development, 
Knowledge Management, IPR Management etc.) 

8. Telecomm and Network Processes: (Call center effectiveness and network 
Usage). 

a) M-Commerce 
Mobile commerce popularly known as m- commerce is actually just a subset of e- 
commerce. The term itself was coined in 1997 by Kevin Duffy. It is essentially a 


Volume -1 @ January ‘2023 to March’2023 —Pages from 90 to 98 


@NCAS-EDITED BOOK IN CHAPTER “TRENDS IN COMMERCE AND MANAGERIAL SECTOR “ 
ISBN: 978-81-956718-1-6 


way of carrying thousands and millions of retail shops in your pocket. Let us study 
a bit more about mobile commerce. Mobile Commerce (M- Commerce) Very 
simply put M-commerce entails the e- commerce transactions done with a mobile 
phone. So, M-commerce is the use of mobile phones to conduct any type of 
business transaction. It takes the help of the e-commerce background and WAP 
technology. The use of wireless technology (WAP) to conduct sales of goods, 
provide services, and make payments and other financial transactions, the 
exchange of information etc. is the basis of mobile commerce. M-commerce is 
actually a rapidly growing sector of e- commerce. 


Nearly 70% of the online transactions that occur in India happen from mobile 

phones. Globally it is a 700-billion-dollar industry. M-commerce is about 
exploiting new opportunities made available to us thanks to e- commerce. So, it 
involves the advent of new technologies, services, business models and 
marketing strategies. It differentiates itself in many ways from e- commerce. 
This is because mobile phones have very different characteristics than 
desktop computers. And it opens so many windows of opportunities for 
businesses to exploit. 


b) Applications of M-commerce. : 
Other than the straightforward m-commertce transactions of buying and selling of 
goods and services, they have so many applications. Let us take a look at a few 
examples, 
Mobile Banking: Using a mobile website or application to perform all your banking 
functions. It’s one step ahead of online banking and has become common place 
these days. For example, in Nigeria, the majority of banking transactions happen on 
mobile phones. 
Mobile Ticketing and Booking: Making bookings and receiving your tickets on 
the mobile. The digital ticket or boarding pass is sent directly to your phone after 
you make the payment from it. Even in India now IRTC and other services 
provide m-ticketing services. 
E-bills: This includes mobile vouchers, mobile coupons to be redeemed and even 
loyalty points or cards system. 
Auctions: Online auctions having now been developed to be made available via 
mobile phones as well. 
Stock Market Reports and even stock market trading over mobile applications. 
c) Electronic Commerce 

E-Commerce or Electronic Commerce means buying and selling of goods, 
products, or services over the internet. E-commerce is also known as electronic 
commerce or internet commerce. These services provided online over the internet 
network. Transaction of money, funds, and data are also considered as E- 
commerce. These business transactions can be done in four ways: Business to 
Business (B2B), Business to Customer (B2C), Customer to Customer (C2C), and 
Customer to Business (C2B). The standard definition of E-commerce is a 
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commercial transaction which is happened over the internet. Online stores like 
Amazon, Flipkart, Shopify, Myntra, eBay, Quirk, olx are examples of E-commerce 
websites. By 2020, global retail e-commerce can reach up to $27 Trillion. Let us 
learn in detail about what is the advantages and disadvantages of E-commerce and its 
types. E- commerce is a popular term for electronic commerce or even internet 
commerce. The name is self-explanatory, it is the meetingof buyers and sellers on 
the internet. This involves the transaction of goods and services, the transfer of funds 
and the exchange of data. 
d) Types of E-Commerce Models: 

Electronic commerce can be classified into four main categories. The basis for 
this simple classification is the parties that are involved in the transactions. So, 
the four basic electronic commerce models are as follows, 


Business to Business 

This is Business to Business transactions. Here the companies are doing business 

with each other. The final consumer is not involved. So, the online transactions 

only involve the manufacturers, wholesalers, retailers etc. 

Business to Consumer 

Business to Consumer. Here the company will sell their goods and/or services 

directly to the consumer. The consumer can browse their websites and look at 

products, pictures, read reviews. Then they place their order and the company ships 

the goods directly to them. Popular examples areAmazon, Flipkart, Jabong etc. 

Consumer to Consumer 

Consumer to consumer, where the consumers are in direct contact with each other. 

No company is involved. It helps people sell their personal goods and assets directly 

to an interested party. Usually, goods traded are cars, bikes, electronics etc. OLX, 

Quirk etc. follow this model. 

Consumer to Business 

This is the reverse of B2C, it is a consumer to business. So the consumer 

provides a good orsome service to the company. Say for example an IT freelancer 

who demos and sells his softwareto a company. This would be a C2Btransaction. 

B) RECENT TRENDS IN MANAGEMENT: 
Recent trends in management refer to the latest managerial practices that managers 
use to effectively manage their employees. As the market situation evolves, the 
managerial trends also evolve and change. These changes are subject to the market 
conditions of that time period. The most popular recent trends in management are 
Total Quality Management, Risk Management, and Crisis Management etc. Let’s 
understand in detail the following topics: 

1. Total Quality Management: All business management principles unanimously 

agree on the importance of quality. One can measure the success of an 

organization from the quality of its goods and services. Due to the importance of 

this factor, total quality management has gained vast prominence over the years. 

Managers strive to maintain the highest quality standards to meet their market 

competition. 
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Il. LITERATURE SURVEY: 


1. Importance of Quality Management 

Quality is one of the most important factors determining the success of a business. 
Customers always consider the quality of a business’s goods and services while 
purchasing them. In fact, in some cases, quality gets prominence over price as 
well. Good quality of products always gives every organization a strong edge over 
its competitors. It also rewards the business with customer patronage, word of mouth 
and good will. It is because of these benefits that total quality management has 
become so important. Reasons like these have led to quality certification standards 
becoming so important these days. Companies often flaunt their ISO certification 
rankings in advertisements to earn goodwill and gain customers 


2. Risk Management: 
The concept of risk management originates from the business of insurance. 
It has assumed significance over the implies that risks can affect all aspects of an 
organization’s management. Hence, knowledge of risk management is crucial for 
every organization 


3. Crisis Management: One can never predict when a tragedy may strike. We can 
plan and try to prevent mishaps but they can still happen. Crisis management in 
such conditions is one of the most important functions of managers. They must 
always be able to rebuild their organization after a crisis occurs. One can never 
predict when a tragedy may strike. We can plan and try to prevent mishaps but they 
can still happen. Crisis management in such conditions is one ofthe most important 
functions of managers. They must always be able to rebuild their organization 
after a crisis occurs. A business can anticipate crisis situations that may strike it 
but it can nevercompletely prevent them. It is practically impossible to prohibit 
tragedies from occurring. Each kindof tragedy carries unique effects. Not all crisis 
situations have common features. Hence, managers have to understand each 
possible crisis and deal with it differently 

4. Resistance to Change: 

Management of risks has, these days, become an inherent part of decision making 
and planning. Employees at all levels, from top management to lower levels, have to 
deal with risks. This, in turn, implies that risks can affect all aspects of an 
organization’s management. Hence, knowledge of risk management is crucial for 
every organization. Change is basically a variation in pre-existing methods, customs, 
and conventions. Since all organizations function in dynamic environments, they 
constantly have to change themselves to succeed. Change management contains 
several strategies that help in facilitating the smooth adoption of such changes. One 
of the most important facets of change management is resistance to change. It is 
simply human nature to counteract any changes and maintain the status quo. But 
since change is inevitable, instead of resisting changes the organization must try to 
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implement them with minimum hassle. 


5. Resistance to Change: 
Management of risks has, these days, become an inherent part of decision making 
and planning. Employees at all levels, from top management to lower levels, have to 
deal with risks. This, in turn, implies that risks can affect all aspects of an 
organization’s management. Hence, knowledge of risk management is crucial for 
every organization. Change is basically a variation in pre-existing methods, customs, 
and conventions. Since all organizations function in dynamic environments, they 
constantly have to change themselves to succeed. Change management contains 
several strategies that help in facilitating the smooth adoption of such changes. One 
of the most important facets of change management is resistance to change.It is 
simply human nature to counteract any changes and maintain the status quo. But 
since change is inevitable, instead of resisting changes the organization must try to 
implement them with minimum hassle. 
6. Change Through management Hierarchy: 

It is usually the top level of a management hierarchy that makes the most 
important changes in any organization. The lower level only implements these 
changes. Such a hierarchy often misses out small and minute details of planning. 
Managers must, hence, understand how to plan for changes under such 
conditions. It is usually the top level of a management hierarchy that makes the 
most important changes in any organization. The lower level only implements 
these changes. Such a hierarchy often misses out small and minute details of 
planning. Managers must, hence, understand how to plan for changes under such 
conditions. In a management hierarchy, it is always the top-level executives who 
decide all important matters. For example, in a company, this would include the 
board of directors. Thus, they are the oneswho take all the major decisions. In the 
next level, managers and executives simply implement plans that the top level 
makes. They take only small and simple decisions in order to enforce those plans. In 
other words, they do not really play a big role in enforcing changes. Under such 
structures, it is common for finer details of changes to get left out. For example, let’s 
say a company’s board decides to revamp its business by adopting the latest 
technology available. The board will inform the management of this decision and 
leave its implementation to them. Concept of Change Management: 

Change is often said to be the only constant in one’s life. This statement holds 
true for business organizations as well. External and internal factors almost always 
lead to changes in the way things happen. One of the most important tasks of 
managers is to implement these changes smoothly. We refer to this process as 
change management. Change is often said to be the only constant in one’s life. This 
statement holds true for business organizations as well. External and internal factors 
almost always lead to changes in the way things happen. One of the most important 
tasks of managers is to implement these changes smoothly. We refer to this process 
as change management. Change is often said to be the only constant in one’s life. 
This statement holds true for business organizations as well. External and internal 
factors almost always lead to changes in the way things happen. One of the most 
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important tasks of managers is to implement these changes smoothly. We refer to 
this process as change management 
7. Global Practices/International Business: 
With the advent of globalization, global business practices and international 
business have become common phenomena. Large companies and MNCs often 
operate in more than one country. Managing such cross-border operations requires a 
thorough understanding of local cultures, practices, laws and business environments. 
International managers, thus, have to play several important roles in their businesses. 
8. Role of an International Manager: 

Change is often said to be the only constant in one’s life. This statement holds true 
for business organizations as well. External and internal factors almost always 
lead to changes in the way things happen. One of the most important tasks of 
managers is to implement these changessmoothly. We refer to this process as change 
management. International business basically refers to commercial transactions 
that involve more than one country. Globalization has made it possible for 
business organizations and nations to carry out such transactions. Business 
managers have to perform several important roles to earn profits and minimize 
losses. Since cross- border transactions require large-scale operations, management 
becomes very difficult. Due to this reason, international management has gained 
immense significance over the years 


9. Resistance to Change: 

Management of risks has, these days, become an inherent part of decision making 
and planning. Employees at all levels, from top management to lower levels, have 
to deal with risks. This, in 

turn, implies that risks can affect all aspects of an organization’s management. 
Hence, knowledge of risk management is crucial for every organization. Change is 
basically a variationin pre-existing methods, customs, and conventions. Since all 
organizations function in dynamic environments, they constantly have to change 
themselves to succeed. Change management contains several strategies that help in 
facilitating the smooth adoption of such changes. One of the most important facets 
of change management is resistance to change. It is simply human nature to 
counteract any changes and maintain the status quo. But since change is inevitable, 
instead of resisting changes the organization must try to implement them with 
minimum hassle. 


10. Change Through management Hierarchy: 
It is usually the top level of a management hierarchy that makes the most 
important changes in any organization. The lower level only implements these 
changes. Such a hierarchy often misses out small and minute details of planning. 
Managers must, hence, understand how to plan for changes under such conditions. 
It is usually the top level of a management hierarchy that makes the most important 
changes in any organization. The lower level only implements these changes. Such a 
hierarchy often misses out small and minute details of planning. Managers must, 
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hence, understand how to plan for changes under such conditions. In a management 
hierarchy, it is always the top-level executives who decide all important matters. 
For example, in a company, this would include the board of directors. Thus, they 
are the ones who take all the major decisions. In the next level, managers and 
executives simply implement plans that the top level makes. They take only small 
and simple decisions in order to enforce those plans. In other words, they do not 
really play a big role in enforcing changes. Under such structures, it is common for 
finer details of changes to get left out. For example, let’s say a company’s board 
decides to revamp its business by adopting the latest technology available. The 
board will inform the management of this decision and leave its implementation to 
them. Concept of Change Management: Change is often said to be the only constant 
in one’s life. This statement holds true for business organizations as well. External 
and internal factors almost always lead to changes in theway things happen. One of 
the most important tasks of managers is to implement these changes smoothly. We 
refer to this process as change management. Change is often said to be the only 
constant in one’s life. This statement holds true for business organizations as well. 
External and internal factors almost always lead to changes in the way things happen. 
One of the most importanttasks of managers is to implement these changes smoothly. 
We refer to this process as change management. Change is often said to be the only 
constant in one’s life. This statement holds true for business organizations as well. 
External and internal factors almost always leadto changes in the way things 
happen. One of the most important tasks of managers is to implement these changes 
smoothly. We refer to this process as change management 


11. Global Practices/International Business: 
With the advent of globalization, global business practices and international 
business have become common phenomena. Large companies and MNCs often 
operate in more than one country. Managing such cross-border operations requires a 
thorough understanding of local cultures, practices, laws and business environments. 
International managers, thus, have to play several important roles in their businesses. 
12. Role of an International Manager: 

Change is often said to be the only constant in one’s life. This statement holds 
true for business organizations as well. External and internal factors almost 
always lead to changes in the way things happen. One of the most important tasks of 
managers is to implement these changessmoothly. We refer to this process as change 
management. International business basically refers to commercial transactions 
that involve more than one country. Globalization has made it possible for 
business organizations and nations to carry out such transactions. Business 
managers have to perform several important roles to earn profits and minimize 
losses. Since cross- border transactions require large-scale operations, management 
becomes very difficult. Due to this reason, international management has gained 
immense significance over the years 


II. CONCLUSION 
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The exchange of goods means trade. There are two main types of trade, national 
and international trade. This trend is a third type of financial business. This 
business is mainly about exchanging things. This business is_ financially 
represented by Pink Color Workers. The nature of trade is different after the 
Industrial Revolution and the nature of this trade has changed drastically in 
modern times. The main reason behind this is the change in technology. 
Nowadays, e- commerce is a huge business venture. At the same time, you can 
see that there has been a huge change in business management, a fundamental 
change in management before the industrial age and now. This shows that human 
beings need to change the nature of their trade and business management over 
time. They need to grow their marketing business based on new technology and 
it is possible or will be possible to grow their new business through technology. 
In short, human beings must change over time, that is, they must change the way 
they manage their trade over time. 
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ABSTRACT: Advertising plays an important role in today's scenario. Without the successful 
implementation of advertising strategy we cannot imagine a successful marketing strategy. 
Proper implementation of advertising strategy always leads to success of marketing strategy. 
Advertising helps to attract customer and to retain customers. In this competitive business 
environment it is very compulsory to implement effective advertising strategy. This is a 
conceptual study in which we have tried to analyze the emerging trends in advertising. 


Keywords: Advertising, Strategy, Compulsory and Emerging. 


I. INTRODUCTION 


Advertising is a marketing communication that employs an openly sponsored, non-personal 
message to promote or sell a product, service or idea. Advertising, the techniques and practices 
to bring products, services, opinions, or causes to public notice for the purpose of persuading the 
public to respond in a certain way toward what is advertised. Most advertising involves 
promoting a good that is for sale, but similar methods are used to encourage people to drive 
safely, to support various charities, or to vote for political candidates, among many other 
examples. In many countries advertising is the most important source of income for the media. 
Advertisements can increase familiarity and trust between a company and its customers. If a 
potential customer sees multiple ads about your product, they may consider you a trusted brand. 
You can also use advertising to address any concerns, which further builds trust between your 
company and your customers. One of the main goals behind advertisements is to convince or 
persuade an audience to take a specific action. Often that action is to make a purchase Marketers 
may create advertisements that highlight specific products or services, feature discount codes or 
announce flash sales to help them accomplish this goal. 
OBJECTIVES OF ADVERTISING 
e To increase support: Advertising increases the morale of the sales force and of 
distributors, wholesalers and retailers. It thus contributes to enthusiasm and confidence 
attitude in the organization. 
e To stimulate sales amongst present, former and future consumers. It involves decision 
regarding the media. 
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To retain the loyalty: To retain the loyalty of present and former consumers. Advertising 
may be used to reassure buyers that they have made the best purchase, thus building 
loyalty to the brand name or the firm. 

To project an image: Advertising is used to promote an overall image of respect and trust 
for an organization. This message is aimed not only at consumers but also at the 
government, share-holders and general public. 

To communicate with consumers. This involves decision regarding Copy. 


Il. RECENT TRENDS IN ADVERTISEMENT: 


> 


> 


There has been a paradigm shift in the ways and means of advertising of contemporary 
methodologies. 

There were days when producers and manufacturers depended only on radios, 
newspapers, and pamphlets to advertise their products it was only until the late nineties 
when digital media crawled in and in early 2000 seen it spread its wings. 

As a line of work; Advertising is a promising career option for those interested in 
working and creating a livelihood out of this field. There are many institutes that offer 
full time and part time degree or diploma courses in Advertising. 


Emerging trend in advertising involves promoting a product by using a social 


networking (eg:facebook.com, linkdin.com, Hi5.com) platform or high traffic attractors. Usually 
advertisements related to the products on the social networking sites such as Face book. linkdin, 
Hi5 etc. to target a particular set of audience. Face book took this aspect to an all new level with 
the introduction of Face book applications which for the first time created, online, a consumer 


and brand interaction in some ways. With the ever-evolving technologies that are influencing 


consumer behavior, there are new methods and mediums to experiment with. Here are some 


emerging advertising trends, which will make it easier and interesting to reach your target 
audience. 
Following are the emerging trend in Advertising 


Soe Set ay ee 


ee 


AR and VR based advertising 
Moment Advertising 
Emotional Advertising 


Digital Advertising 

Negative Advertising 

Social Media Advertising 
Creative Advertising 

Cause based Advertising 

App based Advertising 
Contextual advertising 
Connected TV and over-the-top 


Volume -1 @ January ‘2023 to March’2023 —Pages from 99 to 103 


@NCAS-EDITED BOOK IN CHAPTER “TRENDS IN COMMERCE AND MANAGERIAL SECTOR “ 
ISBN: 978-81-956718-1-6 


12. Voice search advertisement. 
AR and VR based advertising: 


Marketers can use the most of Virtual Reality (VR) and Augmented Reality (AR) to deliver 
an immersive experience to your audience and potential customers. Consumers are generally 
more inclined to purchase from a retailer who offers a good personalized experience, which 
makes the selecting and purchasing process easier. For instance, through its AR IKEA 
Place app, the furniture company IKEA allows customers to try options through their smart 
phones, showing how the product will look in their house. Through its interactive displays, 
virtual reality is also growing as a winsome medium that is getting hold of both internet and 
banner advertising. 


Moment Advertising 

To reach the mass customer the next generation strategy that can be adopted by the 
marketers is Moment marketing. Moment marketing helps to encash the moment. Through the 
moment marketing right message can be delivered at right moment. Marketers should be 
attentive to capture the right moment for marketing of product. 


Emotional Advertising 


Emotional Advertising helps to trigger human emotion such as happy, sad, surprised and 
angry. Based on these four categories brands are using emotions to drive connection and 
awareness. Emotional Advertising often helps to manipulate an audience into making an 
emotional decision or giving an emotional response. 


Digital Advertising 


Any form of Digital Ads which is used to deliver marketing message or communicate to the 
audience about the offering made is defined to be a digital form of marketing. It further includes 
digital ads, social media etc. 


Negative Advertising 


By using negative advertising companies can draw the attention of the customers towards the 
brand. It is only helpful in creating temporary market share for the company. 
Social Media Advertising 
Social Media Advertising is used on social media platform like face book what’s app and 
YouTube etc. these methods are widely used these days to advertise the product because it save 
the cost of advertising and it is very popular among youngsters. 
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Creative Advertising: 

Creative campaigns are launched by many companies to attract the customer it is just because 
the traditional advertisement can be boring and unable to attract the customers. In this 
advertising company formulates a creative concept or strategy 


Cause based Advertising: 
As its name implies, cause-based advertising is the process of marketing a specific idea, 
cause, or goal, rather than a specific business, product, or services. 


App based Advertising 

This is a strategy that Shop kick uses in its app-based marketing platform where it connects 
shoppers with the brands that hope to turn them into customers. There are a few different ways to 
use in-app advertising, including: Banner ads: Simple pop-up ads that appear when a consumer is 
using an app provide advertisement on demand on time so that customer can make immediate 
decision about purchase of product. 


Contextual advertising 

The answer is contextual advertising: determining the characteristics of a target audience 
based on the content of the web pages they visit. General data about the interests of visitors to 
that page gives advertisers a clear context of how to appeal to those visitors. With legislators in 
the United States considering adopting rules (as is already the case in California) similar to those 
of GDPR, the importance of context to advertisers is likely to grow. 


Connected TV and over-the-top 

As cord-cutting increases and more viewers move toward connected/smart TV and over-the- 
top (OTT) app viewing -- and away from linear TV viewing -- advertisers are becoming 
enamored with CTV/OTT advertising. People replace cable subscriptions with the growing 
number of devices (Apple TV, Amazon TV, Roku, etc.) and apps that offer a huge variety of 
content. 


Voice search advertising 

Many companies are working on voice search advertising concept. The objective of this 
campaign is to provide advertisement on demand on time so that customer can make immediate 
decision about purchase of product. 


Ill. CONCLUSION: 

Advertising is used as powerful media to control peoples' choices. We also have power, the 
power to choose, the power to think for ourselves, and the power to influence others. How we 
use that power is central to the creation of good and healthy society. Emerging Advertisement 
can inform people about different products and services, their utilities, cost and other 
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requirements, and help us in making better purchases. And these Advertisements create a brand 
name for the product being promoted. People can recognize the products from the catchy 
advertisements they see and thus sales are also improved. The Emerged Advertisement is 
considered important branch of business which impresses the public about the uperiority of 
product. A good advertisement must have certain qualities. First, it should be based on human — 


psychology & Attractive. People do not like to waste their time on things which do not concern 
them. So to be successful, advertisement must be brief. So, which company produces innovative 
& emerging advertisement? At was the company is earning a more profit. 
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ABSTRACT: India is one of the largest consumer markets in the world, with its population of 
middle-class consumers expected to reach 200 million in 2021 and 475 million in 2030. But it is 
a complex and diverse consumer market, and it is vital to tailor the marketing strategies and 
even your products to local preferences. In addition to intense competition from both small and 
large local retailers and international companies, it must consider the diversity of cultural 
backgrounds, differing levels of wealth and sophistication, and the sheer size of both the 
population and land mass. Moreover marketing is at the core of all business activities. Without 
marketing, organizations cannot without sales there is no revenue and without revenue people 
cannot run businesses. Online marketing includes social marketing, word ads, banner ads, video 
Advertisement etc. The current study focuses on impact of emerging trends and budding 
generations in online marketing prevailed in India. The data collected for the study is secondary 
data and online sources from various reputed websites. Finally the study concluded that there is 
no one best strategy that fits in to all the companies. In fact, it is for the company to find out 
which strategy suits it best. It would depend on the product the company is marketing and the 
type of customers it is targeting. Companies would have to therefore keep trying out strategies in 
order to refine and identify the best mix of strategies that they would have to pursue to succeed. 


Key words: Class, Complex, Succeed and Refine. 


I. BACKGROUND OF THE STUDY 


There is a growing myth that influencer marketing is a magic wand for brand growth, and as so 
many influencers are visible online, influencer marketing seems easy. However, it is easier said 
than done. When not done correctly, influencer marketing can cause a lot of loss in terms of time 
and money for a brand. Choosing an influencer is the toughest part of an influencer marketing 
campaign. As influencer marketing is getting commoditised, the customer acquisition cost 
through this channel will rise. Therefore, please don’t burn your money in a hurry; spend it 
cautiously.Like other forms of market, internet marketing has its benefits and pitfalls. The ability 
to precisely target consumers and to measure the effectiveness of marketing strategies are the 
major advantages of online marketing. On the internet the level of consumer exposure varies 
greatly unlike traditional media like billboards, newspaper and television. Visibility is the 
primary prerequisite for online marketing, traffic cannot increase if people don’t know about the 
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company and its products or services. Website marketing services increase website visibility by 
optimizing and promoting the website. The internet has become an essential medium for all the 
companies to market their products &amp; services. Online marketing is becoming increasingly 
important to small business of all types. Now with increasing local search and people’s new habit 
of searching on the Internet first, all businesses should include some online marketing in their 
marketing mix. Online Marketing is the art and science of selling products or services over 
digital networks, such as the internet and cellular phone networks. The art of online marketing 
involves finding the right online marketing mix of strategies that appeals to target market and 
will actually translate into sales. 


BENEFITS OF ONLINE MARKETING 


Research by Pew Research Center shows that in the last three years, internet usage by adults has 
increased by at least 5%. Now, more than ever, businesses are tapping into the opportunities the 
digital world offers. In other words, online marketing plays a very big role in shopping decisions 
people make. Regardless of the type of digital marketing a business employs, the overall 
objective of marketing is to connect with the target audience at the right place and right time, and 
what better place to connect with your audience than the internet. In a nutshell, digital marketing 
refers to marketing through an electronic device or the internet. It’s another word for internet 
marketing. Today, hundreds of thousands of businesses engage in digital marketing, as they find 
it easier—and more cost-effective—to reach a large number of people this way. 


The Smart Insights RACE Planning Framework 


Build an agile, strategic approach to digital marketing 
ine. To win you need to Plan, Manage and Optimize 
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TYPES OF ONLINE MARKETING 

The tenure digital marketing refers to the use of digital channels to market products and 
services in order to reach consumers. This type of marketing involves the use of websites, mobile 
devices, social media, search engines, and other similar channels. Digital marketing became 
popular with the advent of the internet in the 1990s. Digital marketing involves some of the same 
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principles as traditional marketing and is often considered a new way for companies to approach 
consumers and understand their behavior. Companies often combine traditional and digital 
marketing techniques in their strategies. 


Email Marketing 


Content - Viral 
Marketing = Z Marketing 
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Media Digital 


Marketing 


Marketing 


Search Engine Optimization 
Il. EFFECTIVE WAYS OF DIGITAL MARKETING 
In order to achieve success one suppose to move in the following manner Plan - Create a 
structured plan and roadmap by reviewing your current weaknesses and the opportunities to 
** Boost online leads and sales. Manage - Review your marketing activities, so that you 
know where to focus to get the Quick Wins which 
“* To make the biggest difference Optimise - Learn the best practices and success factors to 
help you compete to get better results. 
“* It is no exaggeration that you live in a digital world and from that perspective it is 


Influencer Marketing 


Mobile 
Marketing 


Radio & T.V Ads 


Electronic Billboards Piariovarr 


imperative that your business has an impressive presence in the digital space. In essence, 
digital marketing is the future of marketing in the world with the added advantages that it 
is cheaper than traditional marketing and is measurable. Let’s list the different ways you 
can use the digital medium to popularize and drive conversions for any startup or 
business. 
a) Search Engine Optimization (SEO) 
In layman’s terms, Search Engine Optimization or SEO is essentially tweaking your 
website so that it comes up naturally or organically for search results in Google, Yahoo 
Bing or any other search engine. Google updates its algorithms regularly so that only the 
relevant results come up. From that perspective, many experts say that SEO is dead and 
the effort is futile. However, the website should address the technicalities related to 
content and query matching, spidering, indexing, and interpreting non-text content. 
Remember, it is the most cost-effective marketing strategy that will bring organic traffic 
to your business. 
b) Search Engine Marketing (SEM) 

Search Engine Marketing or SEM is the comprehensive strategy to drive traffic to your 

business, primarily through paid efforts. Hence it is also called Paid Search Marketing. The 

universe of SEM is diverse and complicated. Based on your business structure, you may 

choose PPC (paper-click) or CPC (cost-per-click) model, or CPM (cost-per-thousand 

impressions) model. There are different platforms for SEM. By far, Google Ad Words (on 
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Google Network) and Bing Ads (on Yahoo Bing Network) are the most popular. SEM also 
includes Display Advertising, Search Retargeting & Site Remarketing, Mobile Marketing 
and Paid Social Advertising. But whatever you do, make sure your work is managed by 
experts as wrong planning may make your costs go haywire. 


c) Content Creation 
Content can be presented in different formats, including blogs, white papers, e-books, case 
studies, how-to guides, question and answer articles, forums, news and updates, images, 
banners, info graphics, podcasts, webinars, videos, or content for micro blogging and social 
media sites. All recent changes to Google’s algorithm - be it Panda, Penguin or 
Hummingbird - point to the fact that content is the most important metric while filtering 
search results. 

DEVELOPMENT OF ONLINE MARKETING 

The growth in digital marketing trends is making a very substantial impact on marketing 
and advertisement. The big picture of the Digital Marketing industry in India cannot be complete 
if a short preview of the past digital marketing statistics is not made. Going back to history, the 
International Journal of Advanced Research Foundation reveals the following stats in digital 
marketing in India-Between 1971 and 1972, The ARPANET is used to arrange a sale between 
students at the Stanford Artificial Intelligence Laboratory and the Massachusetts Institute of 
Technology, the earliest example of electronics or digital commerce. The power of digital 
marketing allows geophysical barriers to disappear making all consumers and businesses on 
earth potential customers and suppliers. It is known for its ability to allow businesses to 
communicate and form a transaction anywhere and anytime. 

In 2011, the digital marketing in India report statistics revealed that advertising via 
mobile phones and tablets was 200% lower than that of the following years. During this year, the 
net worth was $2 billion. The growth was in a geometric progression as it rose to $6 billion in 
2012. The competitive growth demands more improvement in career work and professionals are 
being added to the field. From 2013 to March 2015, the investment total increase was 1.5 billion 
dollars over the preceding years. There has been impressive growth up till this present moment. 
The digital marketing in India PPT report by the International Journal of Advanced Research 
Foundation revealed that summarized that India has seen a golden period in the Internet sector 
between 2013 to 2018 with incredible growth opportunities and secular growth adoption for E- 
Commerce, Internet Advertising, Social Media, Search, Online Content, and Services relating to 
digital marketing. 
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Total Media, Digital and Mobile Internet 
Ad Spending In India, 2013 - 2019 


(Figures in USD Billion) 


LLLLL 


2013 2014 2015 2016 2017 2018 2019 
"Total media ad spending Digitaladspending "Mobile Internet ad spending 


2.17 
1,23 


0.57 
0.74 


Source; eMarketer, March 2015 ud mfo 
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The low cost of the handset is now available making it possible for India to have about 600 
million internet users which ultimately creates a fascinating business opportunity to sell to a 
growing population. Moreover, the development in the digital marketing industry in India is 
evident in the marketing shift from anonymity to identity. Interaction on the Internet now looks 
more physical as opposed to the anonymity of identity in the past. Also, marketing information is 
moving along in the same line as entertainment. The people of India needed an exciting spirit 
always. This targets their interest in the marketing information. 
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Several factors have been found to contribute to the growth of digital marketing in India. Before 
now, internet usage was only meant for the wealthy. There is now a great change in the lifestyle 
of the middle class. The Very majority now have access to the internet in India & are looking 
forward to online advertising in India. Internet and 3G penetration revolutionized the marketing 
scenario for both consumers and marketers. It was discovered that changes in lifestyle and 
standard of living had increased the level of consumption, quality, and also the pattern of 
consumption. The quality of use in the urban centers of India is on the high side. This is because 
the majority doesn’t have time for shopping. Apart from struggles to earn money, people want 
some other things to be done at their own convenience. 
Emerging trends in online marketing 
> Digital era of contemporary day, information which is available through an online 
platform is trusted and accepted by people in comparison to the physically available 
information. Internet is an implement practiced for each kind of conversation at the 
present time. 
> owing to which digital marketing turns out to be the greatest marketplace wrapping the 
wide range of companies in comparison to the physical media. A person has to invest a 
large quantity of money in order to promote goods and services. 
> in outmoded styles of marketing, while, in context to practice of digital marketing cost of 
advertising is many minors with safeguarded productivity. 
>» Digital Marketing allows using dissimilar approaches in accordance with the alteration in 
prerequisites and the trend of marketing. Moreover, digital marketing allows almost all 
of the companies both big companies and small companies to promote on the low-priced 
at an identical level. 
> Small companies together with big inventiveness have the right of entry on similar kinds 
of tools of marketing with respect to similar principles. It moreover upsurges the 
prospects for occupations. Digital marketing delivers a stage to consumers along with 
enterprise to cooperate unswervingly and promptly in addition to encourage their goods, 
facilities, and share their notions. Digital Marketing is used by the Enterprises in an 
attempt to develop the facilities because they receive response unswervingly from the 
consumers over the feedback section of the websites, remarks from the posts, and 
assessments from the consumers over the platforms that support the business like 
Eatables delivery services, Uber cabs, and Goods delivery services. 
>» Also, a huge space for the content that helps in advertising the goods and services is 
provided by digital marketing, whereas outmoded approaches of marketing have 
restricted space for visualizing the content. Digital marketing permits businesses to 
maintain placidity in the middle of the consumers and brand which aids the consumers to 
gain knowledge about the brand by means of which consumers are working together and 
acquiring. Furthermore, This conveys trustworthiness in consumers for the brand also 
aids in constructing the personality and ethos of the company online. 
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Ill. CONCLUSION: 

In the digital marketplace, content and its presentation are the most important factors that decide 
the fate of any online business. Easily accessibility and quality content can catapult the website 
within the top rankings. This Study conclude that current trends in internet marketing using 
online shopping and covers with buyers satisfaction and customers problem and the various 
parameter using statistical tools for using simple percentage and also this study covered most of 
the respondents comes under male categories and most them purchases offer time purchases 
decision making is his own decision and most of the respondents feel to durability of product 
purchased and after ordering product delivery is feel to very quickly after that service also better 
service provider to sellers and there is very low level categories respondents only getting a 
duplications product and un less quality of product and customers service related issues. 
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